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ADVANCED WORKBOOK



Assignment 1:
Social media has certain social implications that facilitate various forms of interaction. Select a social media channel and explain what the social implications of that channel are and how they manifest themselves.

Assignment 2:
Mr. Arnold is a social media manager at a medium-sized company. The company recently had to endure a huge shitstorm on its social media channels, which has had a lasting negative effect on the company. Mr. Arnold has been assigned the task of coming up with measures to prevent this from happening again in the future. Explain: what exactly is a shitstorm? Which crisis phases should Mr. Arnold consider in carrying out this task? Which rules, structures, and strategies (for social media governance) could Mr. Arnold recommend adopting?

Assignment 3:
The digital transformation is giving rise to new forms of consumption and new types of social media marketing, such as cause-related marketing. In step one, define this term, and in the next step, use a real example that you have chosen to discuss what is meant by social products and brands.

Assignment 4:
Companies can use social media as a market research tool to generate knowledge about their target audience(s). Outline the benefits of using social media for market research, and explain two specific ways that market research can be conducted on social media.

Assignment 5:
Groundswell’s POST method describes a framework for creating social media strategies. First explain the framework. Then, use an example of your choosing to explain in conceptual terms how you would carry out the third step of the POST method (“strategy”).

Assignment 6:
Explain the numerical values that can be used to measure the success of social media, and construct a relationship between them. In the next step, name six relevant metrics for social media marketing and explain their significance.
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