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ADVANCED WORKBOOK



Assignment 1:
Social media can function as a service channel for companies. Explain the five characteristics of this type of customer service, and discuss the possible advantages and disadvantages of customer service that is provided over social media.

Assignment 2:
Ms. Fischer runs a tea shop with a small café. The business consists of only two people, with one employee performing the duties of the marketing department. Ms. Fischer would like to use social media to raise awareness about her business. She has already set up an online store through which she can sell her tea. Due to its limited human resources, the business should only take on one social media channel in addition to the website and store so that it can pay full attention to it. Choose an appropriate channel for Ms. Fischer to use and explain the reasons for your choice. Propose three measures that she can carry out on this channel.

Assignment 3:
What opportunities for innovation does social media offer? Describe the basic idea behind using social media as a tool for innovation, and explain one of the opportunities for producing innovations that it opens up on the basis of a real example of your own choosing.

Assignment 4:
Social media can be strategically organized in a number of ways. Explain what the coordinated, multiple coordinated, and holistic models for organizing social media are at the company.

Assignment 5:
Explain what influencer marketing means and what companies need to consider when working with influencers.

Assignment 6:
What legal aspects should a company keep in mind if it wants to post photos on its social media channels that are not taken by the company itself, but by an external photographer?
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