Capitalization – The first word of a sentence is capitalized & punctuated as usual. Each bullet point answer begins with capitalization and ends with a period. Bullet point answers that complete a sentence with the question above are not capitalized, but end with a period (…).
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	Unit/
Question Number
	Section
	Question
	Correct answer
	Incorrect answer
	Incorrect answer
	Incorrect answer

	1/1
	1.1
	What do the two communication directions “push and pull” mean?
	“Push” means that companies use media to actively bring their message to the recipient (e.g., through radio or television advertising). In contrast, online communication channels belong more to the “pull” category.
	“Push”, means that recipients receive messages in a very intrusive way (push) and then have to withdraw from them by “pull”.
	“Push” means that customers click on a website and visit various subpages there, and “pull” means that they download something from the internet. Documents are pulled from the internet in this way.
	Both “push” and “pull” illustrate how advertising can be used to “push a company’s point,” so to speak, and can also be pushed out again by ignoring the ad. 

	1/2
	1.1
	What exactly does the term “GAFAM” mean?
	Google, Amazon, Facebook, Apple and Microsoft.
	Gaming, Arcades, Freestyle, Access and Modern Art.
	Great, Amazing, Fine, Awesome and Modest.
	Google, Amazon, Facebook, Apple and Memes.

	1/3
	1.1
	How can the term “online marketing” be defined?
	The term refers to the marketing of products or services via the internet using the methods that are available online
	The term refers to the sale of used products via platforms such as eBay Classifieds.
	The term refers to advertising on Instagram and Facebook.
	The term refers to affiliate marketing of private individuals on their websites.

	1/4
	1.1
	What do the terms “earned” and “paid” mean in the context of traffic?
	“Earned” means traffic that has been earned or merited and for which no direct payment is required; “paid” refers to traffic that is generated, e.g., by paid advertising on the web.
	“Earned” means paid traffic, whereas “paid” refers to earned or merited traffic.
	Both terms include the so-called “owned” traffic, e.g., customer email addresses that a company owns.
	Both terms mean the same thing and are interchangeable.

	1/5
	1.2
	What does the term “search engine advertising” mean?	Comment by Translator: Mary:  The answers to this question only fit in the German context.
	Search engine advertising.
	Search engine marketing.
	Search engine optimization.
	Search engine placement.
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Question Number
	
	Question
	Correct answer
	Incorrect answer
	Incorrect answer
	Incorrect answer

	2/1
	2.1
	What are the six stages of the “conversion cycle”?
	Analysis, hypothesis, realization, controlling, interpretation, and implementation.
	Attraction, interest, desire, action, subscription, and remarketing.
	Interest, awareness, consideration, purchase, commitment, and exit.
	Thesis, hypothesis, implementation, marketing controlling, binding, and dislike.

	2/2
	2.3
	Complete the following sentence. For a website to achieve its tasks and goals ...
	... it must be designed to be as user-friendly as possible.
	... it should be accessed only in Firefox or Thunderbird.
	... it should ideally include a legal notice (imprint).
	... the content must also always be presented in German.

	2/3
	2.4
	What are examples of conversions?
	When the intended audience informs their self, the sale of products or services, the attraction of employees, or also the collection of donations.
	Google AdWords, Instagram Stories, Facebook Advertising.
	Content marketing and community management.
	SEA and SEO.

	2/4
	2.5
	What should be considered when setting up a website?
	Domain name, web host, cost, technology, intended audience, content, and design.
	Color combination, programming language, languages, and braille.
	Application to the Patent and Trademark Office and the age requirement release.
	Ensuring that the content is free of errors and a verbal agreement has been made with Google.

	2/5
	2.5
	Why is a corporate website so relevant to a company’s success?
	Because it is to be regarded as the company’s business card during the first visit and must be convincing from the first moment.
	So that customers can also view and order the company’s offers online.
	To increase the Google ranking and be placed ahead of competitors.
	Since websites became increasingly more important during the COVID pandemic.
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	Question
	Correct answer
	Incorrect answer
	Incorrect answer
	Incorrect answer

	3/1
	3.1
	What are the two areas of online marketing called?
	SEO and SEA.
	SEO and SEM.
	SEM and SEA.
	SEA and SEU.

	3/2
	3.2
	What does the term “keyword mapping” mean?
	It means distributing a keyword list on a company’s own website.
	It means placing a keyword list on the internet.
	It means distributing a keyword list on the intranet.
	It means placing a keyword list on other third-party websites.

	3/3
	3.3
	Which measure(s) do not belong to on-page optimization?
	Optimization of the advertisements.
	Search engine selection.
	Optimization of the program code.
	Optimization of the load time.

	3/4
	3.4
	What are actions taken on other websites referred to as?
	Off-page optimization.
	Off-site optimization.
	On-page optimization.
	On-site optimization.

	3/5
	3.5
	In what way is the success of SEO determined?
	With the help of tools, i.e. software such as Google Analytics.
	Manually, i.e., looking at the page and drawing conclusions.
	With the help of friends who bring know-how and experience.
	Automatically, and ideally an email notification is received.

	Unit/
Question Number
	
	Question
	Correct answer
	Incorrect answer
	Incorrect answer
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	4/1
	4.1
	What is search engine advertising?
	Sponsored links.
	Unpaid search results.
	Advertising effectiveness formula.
	Auction mechanism.

	4/2
	4.2
	What is the name of a well-known advertising system that is used to place ads?
	Google Ads.
	Google Keywords.
	Ecosia Advertising.
	Yahoo Attention.

	4/3
	4.4
	Complete the following sentence. With “Ad Extensions”, companies can ...
	... add helpful information to their ads and offer users more incentives to click on ads as well.
	... expand, interchange, parallelize, and time their displays as desired. 
	... book their ads in a large volume, and then place them within a certain period of time.
	... publish their ads simultaneously online and in print format.

	4/4
	4.5
	Why is it worth looking at the statistics on search ads?
	To learn what works and where performance can be improved upon.
	To better compare with competitors.
	To keep track.
	To be able to distinguish the “earned” from the “paid” and “owned” traffic.

	4/5
	4.5
	What are key performance indicators for?
	They serve to measure the success of a campaign.
	They serve being allowed to play further levels with so-called keys.
	They serve drawing comparisons between traditional forms of advertising and online marketing tools.
	They serve measuring the feelings and impressions of the users.
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	Correct answer
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	5/1
	5.1
	Who and for what purpose does social media marketing serve?
	It serves companies in selling a brand, a product, or a service, offering their selves as experts, being able to inform their selves in real time, exchanging information with customers, and conducting research.
	It serves staying in touch with friends.
	It is used by companies to see which trends are out of date.
	It serves as a way for influencers to prove their selves to their critics.

	5/2
	5.2
	Facebook, Instagram, Twitter, LinkedIn, TikTok, Xing – should companies be present on all platforms?
	Every network has its own strengths and weaknesses. Therefore, it is important to address the question of which intended audience should be addressed and how.
	To reach only a niche, it makes sense to primarily use Facebook, since the social network is relatively insignificant.
	Xing and LinkedIn are primarily more suitable for private matters, and are therefore not interesting for companies.
	Instagram is primarily used to search for employees and therefore only plays a role for companies when they are looking for personnel.

	5/3
	5.3
	What is viral marketing?
	The term refers to the rapid and exponentially growing distribution of information on the internet.
	The term refers to involving opinion leaders in the concept of communication policy.
	The term refers to a special form of profile design.
	The term refers to a strategy regarding the choice of platform so that the information is optimally distributed.

	5/4
	5.3
	How does a company find the best influencers?
	Through agencies that specialize in this, in corresponding websites, and particularly in the social networks.
	Quite traditionally using the phone book.
	Through Google and other search engines and algorithms.
	In trade journals for retail trades and other industry media in print format.

	5/5
	5.4
	What is considered as banner advertising?
	Display advertising.
	Radio spots.
	Posters.
	Posted ads.
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	Correct answer
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	6/1
	6.1
	Why is “mobile marketing”‘ essential?
	Because smartphone queries outpace desktop queries.
	Because personal computers will soon become extinct.
	Because people increasingly becoming more nomadic.
	People should be more accustomed to smartphones.

	6/2
	6.2
	What is “responsive design”?
	The content and navigation elements of a website adapt to the screen resolution of a mobile device.
	A design that was coordinated with Google.
	A design of family business that all family members have voted on.
	Internet pages with a question and answer subpage.

	6/3
	6.3
	What special characteristics does advertising on mobile devices entail?
	The screens are smaller than the desktop and hold less text.
	The screens are larger than the desktop and hold less text.
	The screens are smaller than the desktop and hold more text.
	The screens are larger than the desktop and hold more text.

	6/4
	6.4
	What is not an area of proximity marketing?
	Bluetooth.
	Location based marketing.
	NFC.
	Beacons.

	6/5
	6.5
	What is the purpose of web analytics?
	To evaluate visitor behavior.
	To restrict visitor behavior.
	To combat visitor behavior.
	To influence visitor behavior.



























