
Heading: book title etc.	Comment by JJ: Your proposal needs to have a header so that the editor can see the following at a glance:

Your book title and subtitle in full
Your name
Your affiliation


Book Description 	Comment by JJ: Peter Lang have asked for the following:

Please provide a clear, concise description of the project, including its aims, central argument, methodology, and outstanding features. 

This section is your opportunity to “sell” your book to the editors.

It is absolutely essential that you grab the interest and attention of the editor straight away by providing them with a clear, concise—and compelling—summary of exactly what your book is about and its major takeaway for readers, in the very first paragraph.
	Comment by JJ: There are a great many grammatical and spelling errors throughout the proposal. These are very distracting and sometimes make the meaning hard to understand. This detracts from the proposal and the messages you are trying to convey to the Publisher here. In order to present the best version of the proposal – and your book – to the Publisher, I strongly recommend that you have this document professionally edited. I have pointed out some of the errors on the first page, and have made some notes throughout in cases where the text was confusing or the meaning was not clear to offer some guidance if you wish to edit the document personally.
The book “It touches us” introduces an interdisciplinary model designated for explaining of the ongoing popularity paper-base media which requiring touch-based interaction. This refers, among others, to printed documents, banknotes, reading and writing materials, newspapers, notebooks, Newspapers, photo album and vanilla records.	Comment by JJ: The book title should be capitalized throughout: “It Touches Us” – although this is a completely different book title than the title you have provided in the Book Publishing Prospectus form: KEEP IN TOUCH
On Old Touch-Based Media
in the 21st Century 

You should provide only one title for your book that is consistent across every document that you provide to the Publsiher. Please make sure that you format the title correctly, capitalizing each word and putting a colon (:) between the first part of the title and the second part (the subtitle). For example, if you used the title from the Book Publishing Prospectus form, it would read: Keep in Touch: On Old Touch-Based Media in the 21st Century.

However, as I discuss in the attached memo, I think your proposal would benefit from considering a different and more compelling book title in English that more clearly explains what your book is about and that provides a “hook” for the editor (and readers) to want to learn more. 	Comment by JJ: “requires”	Comment by JJ: “among other things”	Comment by JJ: Please use a lowercase letter n, not a capital N.	Comment by JJ: This should be plural -- “albums”

Also consider writing here “physical photo albums” since now, we refer to cloud-based or smartphone based collections of photos as “photo albums” as well.	Comment by JJ: I think the intended meaning here is “vinyl.” Please be careful with spellings in English, in particular if you choose to use any AI translation for any part of your materials. Often, AI will translate Hebrew words incorrectly and spellcheck will not pick this up because the incorrect word is a proper English noun.
The phenomenon of the survival of the paper-base media is documented in a diverse data provided by public and commercial research institutes, as well as in a large number of interdisciplinary academic studies. For instance: researches about the benefits of learning to read and write using pen and paper, the extent of keeping cash money or the popularity of printed-digital photos. Due to the domain-dependent nature of these data, it is difficult to see the full picture about the spread of the paper -base media in third decade of the 21th century.	Comment by JJ: Please be careful with the use of definite articles in English. You don’t need a definite article, “the” here. To help you,  I have pointed out in the first page of this document where there is an incorrect use of the definite article by highlighting it in yellow (to avoid cluttering the document with comments each time).

Also, this should be “paper-based media” here and throughout the proposal. As a courtesy I have highlighted in the first page of the document where this error occurs.

Please be careful with formatting. You should use just a single space between a period (full stop) and the capital letter of the next sentence, not two spaces.	Comment by JJ: “studies” or “research”	Comment by JJ: “in the third decade of the 21st century”

We do not really use this construction in English. You could consider using “in the 2020s” instead.
The book aims to close this gap and define the use of media based on paper and plastic products as a multidimensional phenomenon. This phenomenon is admittedly secondary to the digital revolution, but is nevertheless presents and has several implications.  These had been document among others in business studies, leisure studies, social processes analysis, public policy research (for example in the areas of education policy, public administration, or the design of the monetary system).	Comment by JJ: “paper- and plastic-based media”	Comment by JJ: “it”	Comment by JJ: maybe “the fiat monetary system”?
Theoretically, the book suggest interdisciplinary model that relies on the Affordances Theory. This theory claims that the meaning of any media technology is the result of the combination of its materials and its interpretation anchored in personal interpretation and specific historical and cultural reality. From the essential pole, the model explained in the book has an emphasis on characteristics arising from the touch-based interaction - the stability of the object, the differentiation between it and other objects and its one-time nature. Following this, there is discussion about pragmatic and symbolic aspects derived from these characteristics, such as quality, power relationship and intimacy 	Comment by JJ: You don’t need “theoretically” here because you refer to a theory in the same sentence (also, in this context, “theoretically” means “in theory” here).

I suggest, “The book proposes an interdisciplinary model rooted in Affordances Theory”.	Comment by JJ: I suggest, “According to this theory”	Comment by JJ: “power relationships”
One of the main arguments detailed in the book is that the intersection between the essential features of the paper-base media and their implications constitutes an alternative to our present-day media culture, dominated by “message boxes” (TV screens, tablets, smartphones and smart watches). Although the interaction with these media tools also has a touch-based nature, it is a different type: people touch the box as a whole, which means: they do not experience, in terms of touch, each and every item of those in it.
 I intend to assert that these two media worlds, which existing and functioning side by side, are also reflect two different ideologies worlds: touching the message box reflects the capitalist experience of efficiency. On the other hand, sticking to the paper-base media reflects several narratives included within the post-digital interpretation framework, which critically referring to problems created by the digital world  (such as the lack of a sense of ownership and distrust of authorities).
Proposed Content
The book “It Touches Us” seeks to demonstrate the common lines of preference for paper-based media in the twenty-first century. Each chapter is dedicated to data presenting and for analysis of a certain genre. Keywords such as “stability” “differentiated” and “message boxes” are repeated in all the chapters allowing an overall view of the phenomenon presented in this book.
The chapters of the book
The book is intended to serve as a basis for dialogue between the fields of research it deals with. Each chapter is dedicated to data and analysis of a certain genre. Keywords such as “stability” “differentiated” “message boxes” are repeated in all the chapters which allow an overall view of the phenomenon presented in this book.
Introduction 	Comment by JJ: Add a title for this chapter rather than just “Introduction”.

This section is more about explaining the structure of the book rather than just providing a narrative precis of what is in each chapter. How does each chapter relate to the previous or next chapter? How does the book’s argument develop throughout the book?

Remember that Publishers, including Peter Lang, usually publish each chapter separately in a PDF format, allowing readers with access or those who are prepared to pay to download separate chapters and read them as standalone works. So, it would also be helpful to indicate here how the chapter could be read as a standalone.
The first chapter of the book introduces the key concepts that are the building blocks of the analysis model proposed here. At the beginning, the Affordances Theory is presented, which is the theoretical basis for the entire proposed discussion. This theory outlines general lines for analyzing the meaning of technology that include a combination of its essential properties and the way in which these properties are interpreted at the level of the individual, social institution and culture.	Comment by JJ: Please be careful with the use of the definite article (“the”). It is not needed here.
The chapter then moves on and reviews the essential features of touch-based interaction (for example, it requires closeness and also creates a mutual reciprocity, between the person who touches and the object of the touch). In addition, three conclusions are immediately drawn from this interaction: Information about the stability of the surface on which the message appears, about its differences between it and other surfaces and relays and insight into the one-time nature of this interaction. From here the discussion moves to the meaning layer. In this context, first  i discuss the rational meanings of using touch, for instance in medicine and in scientific research and after than the discussion move to the emotional meanings, for example the place of touch in the  experience of ownership. From here the chapter moves on and places the philosophical thinking on touch and its meanings in its historical context:  From an early historical era in which touch was used as a means of expressing mystical power to nowadays, in which touch is combines with two worldviews: the pursuit saving and efficiency and at the same time the rise of the idea of post-digital.	Comment by JJ: “the book discusses”
[bookmark: _Hlk174526028]On authority and authenticity: paper and its products into the 21st century	Comment by JJ: Add the chapter number too, so “Chapter 2: On Authority and Authenticity etc”

This should be done for each chapter throughout the document
The second chapter focuses on the variety of uses of paper that survived into the second and third decades of the twenty-first century. The discussion begins with numerical data about the continued production of paper. These data show that paper continues to be produced in large numbers even at this time when there are digital substitutes for many of the paper products. Then, the discussion turn and focus on some of the current uses of paper that have survived the ravages of time.  Nowadays, humans add and choose different types of paper for different purposes. For instance delivering convey messages through the choice of the type of paper (its thickness and texture). On the one hand, it is in formal ceremonies or for the purpose of issuing official documents, many of which bear a handwritten signature. On the other hand, the use of paper serves an informal connection like the institution of handwritten love letters on paper is still with us.	Comment by JJ: The intended meaning here is not clear.
[bookmark: _Hlk174526005]Survival in spite of everything: all about print newspapers and books
While in the previous chapter the focus was mainly on the separate paper sheets, this chapter focuses on bundles of paper sheets which turned into popular media of books and newspaper which exists for hundreds of years. According to futurists, these means of communication were already supposed to disappear from the world but they are still with us, albeit in a complex form. Altogether with a large decrease in the consumption of books whose purpose is technical information (such as operating manuals, encyclopedias or recipe books), printed reading books still popular and even more from their digital version. In the spirit of the affordances theory, I will argue “that the attractiveness of the printed book stems from the fact that people can feel ownership of them, pass them on to each other or resell them. Concerning the press, there was a different process that took place. Although the digital newspapers severely damaged the print newspapers and the circulation of the latter decreased greatly, nevertheless,   the stability of the printed medium still have certain advantages. Printed copies stand at the center of morning or weekend rituals, in which people connect to themselves  and confirm the stability of the world in which they live. Such newspapers are also served as a tool for a rational choice between what is news and what is not news (e.g. fake news). 	Comment by JJ: Is the intended meaning here “than”?	Comment by JJ: I suggest changing this to, “the book argues”

Also, you don’t need to use the future tense here.
On the shelf: photographs and records.
While at the center of the previous chapter were paper-based media with a history of hundreds and even thousands of years, this chapter deals with objects that were at the center of homes in the West in the 19th and 20th centuries: the family’s camera and photo album and also home collections  of vinyl records. These objects were very important for their owners : A study conducted in the seventies of the 20th century even found that Americans from different social classes included all of  them among “the most important objects in the house”. Digital photography - first with cameras and later with smartphones - flooded people’s eyes and mind  with images. The endless inventory made sorting difficult, and the digital storage method eliminated the uniqueness of the  touch-based interaction with the single item . This is a common explanation why the Polaroid camera which forces the photographers to choose what is really important and also allows them to hold the images in their hands,  had back to life. For the same reason , the digital photo albums that provide a new-old alternative to the changing reality became very popular.
A similar phenomenon is the re-appearance of  vinyl records. The sales of this first sound playback technology, created in the 40s, were almost completely eliminated a few decades later, with the advent of the compact disc, and finally buried, so to speak, with the advent of digital downloads and, later, music streaming services. But marketing actions carried out in the first decade of the 21st century brought the vinyl records back to center stage.  The reality in the music markets at the end of the second decade of the twenty-first century is that of a joint hegemony of two trends: music streaming applications and vinyl records. For record lovers, among other things, the desire to express through touch their ownership of the product by taking advantage of the ability to sense the solid and distinct object stands out. 
Digital natives with books and binders
While the previous two chapters focused on the search for an emotional leisure experience that binds people to paper-based media, this chapter focuses on their uses in order to improve learning processes found in the cognitive pole of human behavior. It is common knowledge that the emergence of digital technologies has resulted in a huge investment of money in schools and institutions of higher education, with the aim of enabling the citizens of the 21st century to acquire education in their own unique way.
However, after 2010 data began to accumulate that indicated substantial deficiencies in the aspect of acquiring basic knowledge in those who grew up on a “digital diet”. It has been repeatedly demonstrated that learning through the eyes alone (the kind fostered by the computer screen) is inferior compared to learning in which the sense of touch is also involved. Also, the fact that digital texts found together on the computer are indistinguishable from each other adds and creates a line of “digital distractions” that harm effective learning.
Touch the screen: power and efficiency with a post-digital trickle
While in the previous chapters the focus was on touch in paper-based media, in this chapter I intend to examine the similarities and differences between using touch to interact with screen-based media versus non-screen-based media. The dizzying success of smartphones indicated the  real human need to come into touch-base interaction with the medium.   At the same time, this is a completely different interaction than that which characterizes the touch of the hand on the surface of the paper. When it comes to paper, each message is experienced uniquely. On the other hand, touching the smartphone does not contribute to understanding the uniqueness of each and every message even though this message box contains various objects: books, newspapers, photographs and documents.  This is an extreme expression of the idea of efficiency whose goal is to optimize human interaction with everything in its environment, at the expense of the examining carefully  each and every message. Because of this, the last part of the book deals with attempts to break through the wall of the screen, penetrate the message box and create - either in the worlds of virtual reality or in the worlds of augmented reality - what appears at first glance to be an oxymoron: virtual touch that will make it possible to examine the properties of each individual surface through touch.
Summary - what we touched on here
In the last chapter, an attempt was made to clarify with an overall view and using the key concepts of “stability” and “differentiate” the influx of people into the paper-base media, especially in times of instability and distress. The main claim in this chapter is that the digital world is one of the markers of this instability (if not one of its causes). Because of that, the relying on printed products allows people to become more relax and feeling more secure. They can distinguish between what belong to them and what is not, to lean on the past and believe in the existence of a better future. It turns out that humans cannot think about reality only as progress in linearly manner forward. Even those who believe in progress and change sometimes also try to slow down the speed.  
[bookmark: _Hlk174699420]Market and Audience Considerations	Comment by JJ: In this section, the Publisher will expect you to provide a detailed competitive analysis that explains to them (and shows that you have researched this aspect thoroughly):

Where your book sits in the English-language market
What your potential target markets are. 

This needs to be specific—you need to give details of specific markets and audiences that will be a good fit for your book. I have provided a list of potential markets and audiences in the attached memo, but you may well know of more or different or more suitable options.
Although the book meets the requirements of the academic genre, I think , due to its accessible language and multidisciplinary nature, that  its important and significant target audience is the “educated reader”. In terms of the academic readership, it seems that the audience suitable for this book is mainly intellectuals who come from interdisciplinary fields of thought in the social sciences such as media studies or cultural studies  
Please list any secondary markets that may exist for the project (e.g., academic associations, professional bodies).

	  Competition	Comment by JJ: In the memo, I have provided some detailed ideas for how you might improve this section.

In essence, this section is a marketing-focused literature review. The Publisher has asked for it because they need to know as much detail as possible about your book’s positioning, how it stands out, and how it breaks new ground. They need to know that you are doing something new. Why will people want and need to buy and read your book?

Peter Lang has asked for 3-5 competitor books. You have provided 3 examples, one on paper technologies, one on post-digital theory as it relates to some of the technologies you discuss in your book, and one on “new media.”

I would strongly recommend that you offer some more examples here. This is because your book is on a popular topic, and there are lots of other books in this field. It is worth including a couple more to show Peter Lang that (a) you are aware that there are more books covering these topics and (b) that your book really does do something new and different.



[bookmark: _Hlk174696719]There are several well-known books on the market that also had been deal with the meaning of the presence of old media in the digital world. I will discuss some of them and explain why the book I am suggesting is different and worth reading.

Gitelman, L. (2014). Paper knowledge: Toward a media history of documents. Duke University Press  
Laura Gittleman’s book focuses on the historical development of the document. She discusses various topics, including the relationship between the paper document and its digital substitute , the PDF. Some of Gittleman’s insights are also mentioned in my work .. Among them, the reasons given by Gitelman in order to explain why digital documents cannot be used as a perfect substitute for paper documents. At the same time Gitelman’s analysis is historical and her findings are relevant to the field in which she deals. So it does not present, like this book offers, a multidimensional and interdisciplinary model.

Cramer, F. (2015). Postdigital aesthetics.  Palgrave Macmillan. 
Fabian Kramer’s book deals with the social and philosophical questions raised by the digital age and also with various media practices (typewriters, vinyl records, etc.)  that using them symbolize critical statements against this world.  The model outlined in his book focuses on the social-interpretive level. That’s means that black and white television or radio receivers  are also relevant objects for analysis .  In the other hand, in my book, written,  as mentioned from the perspective of the theory of technological affordances, the analysis refers only to the symbolic meanings of the experience of touching paper or vanilla .  	Comment by JJ: Please be careful to provide consistent spellings of people’s names.	Comment by JJ: Please be careful to ensure that you have the correct English word. Here, it seems that you mean “vinyl.” If you use AI to translate Hebrew, it will often make mistakes like this because AI cannot understand the context of your text, so it picks a proper English noun that it thinks is a translation of the Hebrew. Spellcheck won’t pick up on it. If you spell the Hebrew for vinyl ויניל without the first י, you get וניל which AI will translate as ‘vanilla’.
Bolter, J. D., & Grusin, R. (2000). Remediation: Understanding new media. The MIT Press.
David Bolter and Richard Groshin’s book is considered one of the most cited texts in the methodological literature dealing with the definition of “new media”.  A central claim of the authors is that the distinction between the eras is artificial because new media apply targets of old media and adapt them to certain technological worlds. This book is used by contemporary researchers to argue that the invention of smartphones and smart watches is the result of a historical interest in the optimization of message transmission processes, among other things, among other things, by directly connecting media to human bodies.  In my book I argue that touch-based interaction is not guided only by the principle of efficiency. The use of paper in the digital age indeed contributes in certain cases to the optimization of the operation (for example when it comes to learning) but sometimes also against it (for example when it comes to family photos).  	Comment by JJ: Again please be careful with the spelling of English names if you are transliterating them from Hebrew. Please make sure that you use the correct spelling of names consistently throughout your materials.
Do you have a particular Peter Lang series in mind for your book? If so, why	Comment by JJ: Consider deleting this section.

You have said in your form that you do not have a particular series in mind, so there is no need to include this extra information here. In any case, I would avoid saying that you have a good impression of the publisher because your colleague published with them. This information will not have any influence on the Publisher when deciding whether or not to publish your book and it is just extra information for them to read that does not add to your prospectus.
I decided  to offer the book to Peter Lang publishing house based on the variety of books published by this publishing house and also based on the positive impression of a colleague who published her book in this company

