Knowledge mobilization strategy
Section a):

The proposed knowledge mobilization plan is based above all on the insights acquired through my work on the fictional representations of the Volkswagen in American literature. Curiously, American literature often represents the original Volkswagen Beetle as a fully indigenous “place of memory,” all while thematizing a certain German-ness of the car’s identity, an approach that renders it an object with complex cultural affiliations. My readings of the American corpus on the subject are based on an analysis of the evolution of car culture in the United States, one that perceives the car as an object to be studied in terms of a system of cultural values, rather than just as a means of transport. In the American cultural landscape, the car stands at the intersection of issues of class, interculturality and ethnicity. At MotorCities, I will work specifically on projects that will allow me to use both my intimate knowledge of texts devoted to the cultural history of the automobile in the American context, and my experience exploring the main archive collections devoted to automotive history in the region, which are among the largest in the United States. That said, even though it is not as central to the present knowledge mobilization project, my work on the German corpus is also centered around the automobile, and more broadly, around literature devoted to material culture from the perspective of diversity. Indeed, one of the most surprising results of my research on the German corpus of the 1950s is the observation that the Volkswagen Beetle was not initially seen as the “people’s car” that it was originally meant to embody, the car that was supposed to be accessible, for example, to a middle-class family aspiring to a return to normality during the post-war period. Contrary to what historians have suggested, the car is much more frequently conceived as an object allowing curious events to take place, uniting unique communities (including ruffians and all manner of thieves), and facilitating the transmission of legends and extraordinary intercultural content. Such content includes, for example, the art of gallantry, in France and elsewhere, as it is practiced in various critical situations related to driving, such as an accident or a traffic jam. All of the projects in which MotorCities has invited me to participate are driven precisely by issues of diversity and interculturality.

[bookmark: _GoBack]My first planned knowledge mobilization activity is collaborating on the creation of the Making Tracks II website, a follow-up to the already existing site, Making Tracks: The African American Experience in the Auto Industry (http://www.makingtracks.org/), founded some ten years ago through a partnership between MotorCities, the Charles H. Wright Museum of African American History in Detroit, and the Ford Motor Company. The site presents a series of audio clips that draw portraits of African Americans who became leaders in the automotive industry, retracing their migration journeys north to settle in Detroit, the “Motor City,” and the many hurdles they had to overcome as Black people to establish themselves in an industry they had largely helped establish. The site also offers a timeline that traces important inventions developed by African Americans (such as the first three-position traffic light invented by Garrett A. Morgan in 1923), as well as historical events that had a real influence on the development of the automobile industry and the labor movement in Michigan between 1839 and 1947. The Making Tracks I website currently extends up to the year 1950. With the “Black Lives Matter” movement in full swing, MotorCities has recently decided to develop a new website that will also include the period from 1950 to the present day. This type of project will benefit both individuals interested in the history of the automotive industry and the African-American community that is the subject of its research.

