Hi Sarit,

I was simply wonderful to meet you.

For me, the first part of the meeting was no less important than the second part and touched on the essence of our lives. As for UMtach Analytics, below is a brief background with an emphasis on the points we spoke about. 

One of the major challenges facing small and large companies alike in the business world is to maximize their business potential in the face of a surfeit of business opportunities. 

There is great difficulty in accurately and wisely managing a list of business opportunities. A broad perspective of the business development field shows that, on the one hand, there is strong logic and a logical explanation behind the occurrence of multiple business transactions in different business segments, such as investment in companies, acquisition of companies, the buying and sale of goods and services, and so forth. 

On the other hand, companies still invest vast time and money in business opportunities, a large part of which do not really turn into real transactions. 

There are many and diverse reasons for this. Some can be managed in advance, while others cannot. 

At UMatch Analytics, we are developing a gathering engine and deep matching algorithm based on machine learning, which will collect extensive business data on companies and people, learn technology trends, the presence of business transactions, news and events with material business impact, and will thoroughly learn business motivations of these companies. 

This gathering and learning makes it possible to create precise time, location, and subject business opportunities for companies in different segments. 

All the information is by means of advanced analytics presented on an advanced dashboard, which indicates immediate understandings from data analysis, making it possible to turn them into actionable business activity. We use customer gathering and learning methodologies from the cyber intelligence world. 

As mentioned, the algorithm has multiple gathering and learning dimensions. The time, location, and subject location for business motivations element are designed to collect B2B events by applying a matching algorithm to the event’s participants. 

The B2B events market is a huge multibillion dollar market that has a real need for BI systems that maximize the business potential of an event’s participants. 

The company, founded a year ago, has raised preseed money from angels who previously founded Algo and Trading Final. 

Most of our team are veterans of Unit 8200 and Unit 81, who are experts in data gathering and deep algorithmics. For over a decade, I have personally been privileged to lead extensive business activity as VP business development at Elbit Systems and at the cyber and intelligence division at NICE Systems. 

We are running a pilot with major events organizers, such as Calcalist, TED, and the Israel National Cyber Conference, and we are moving forward on a number of pilots with major foreign conference organizers. 

We would be happy to meet and provide further details about the challenges and fascinating journey of UMatch Analytics. 

I would be happy if you could update and amend the proposed text, based on your close familiarity of the investors’ side and what most interests them.
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