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My contribution intends to create a wideproposes a wide framework of thefor considering the epoch during which group housing initiatives, such as Dōjunkai, were planned and constructed in Japan.
During the first half of 2024, the Japanese government will change replace the person portrait who appears on the 10,000 yen note. It is theThis will be the first time change since 1984, when a portrait of Fukuzawa Yukichi (1834–1901), an active leader of the Meiji era (1868–1912), replaced the image of Shōtoku Taishi (574–621/-622), a politician of the Asuka period (538-–710) was replaced by Fukuzawa Yukichi (1834-1901), active leader of Meiji era (1868-1912). The person chosen for the new note is Shibusawa Eiichi (1840–-1931), an active entrepreneur who founded the First National Bank.  in a periodAs Japan began the process of during which electrification, Shibusawa not only  of Japan started growing fast and he was very active not only introduced electricity in in the electrification of his factories but also was involved in a wide range of different enterprises, such as . Here I like to remind the construction of the Imperial Hotel and the creation of the Den’en Toshi Company. Shibusawa started his activityrose to prominence during the bakumatsu (1853–-1868) and the start of the subsequent Meiji era. He founded but among the more than five hundred cCompanies, many of which he founded, many of these flourished during thein Taishō era.
During this eraperiod, we see in Japan also the starting of sales of many new products started being sold in Japan, such as Morinaga’s milk caramel (1912); Kobayashi Ichizō (1873–1957)but also the organization founded of the Takarazuka Revue, an all-female musical theater troupe, founded by Kobayashi Ichizō (1873-1957) in 1913; and many large-scale . In the same period big events were held, such as the “Tokyo Taishōo Exhibition” in Ueno Park, which  took place with almostover seven million and a halfpeople visited ors in just little more than four months, from March 20th to July 3,1st 1914 (many taking the opportunity to ride . Many of the visitors used Japan’s the first escalator) installed in Japan. First World War I rapresented aprovided key opportunitiesy for Japanese economic growth, the growth of economy in Japan alsoand new weekly and monthly magazines, such as Shūkan Asahi, Sandē Mainichi, and Bungei Shunjū, expandeding the nation’s cultural and social horizons through many new weekly or monthly magazine as Shūkan Asahi, Sandē Mainichi or Bungei shunjū. It was an epochDuring this time during which the akagetto (contraction of aka = red and buranketto = blanket), people from remote regions of the country who, starting from Meiji era, reachedmigrated to Tokyo; they were referred to as akagetto (a contraction of aka = red and buranketto = blanket) because many covereding themselves with a red blanket during the trip and keep then, as they started their lives in the capital, on using it as awore these blankets as coats in the capital where they start their own adventure.

