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Tourism research mostly deals mostly with management and development aspects of urban and rural destinations from the supplier’s point of view. The objective of this study is to better understand thosethese issues from the perspective of demand point of view, with a specifically analyzesanalysis of the tourists’’ mixed preferences for a mix of urban and rural destinations, atincluding domestic and international vacations. 	Comment by Author: In the abstract the text should run on in one block (not split into paragraphs).

The results indicate that growing up in the city can have an effect on tourists’ experiences and characteristics, including: the number of previous vacations, desire for novelty, keenness to interact with the local community and degree of planning ahead—which in turn effectsaffects the tourist’s urban/rural preferences. 
In thea world shaken upchanging by the effects of COVID-19, tourism management needs to rearrange theits offeringed of sites, facilities and attractions in theacross destinations. In the near future, whenwhile international tourism is limited, urban sites may introduce the domestic tourist new experiences for the domestic tourist. In the long term, in order to redistribute the international tourists, rural sites may offer personalized and small group packages and international chains facilities. 
Keywords
place of residence, tourist typology, urban tourism, rural tourism, preferences	Comment by Author: Looking at the current issue online, the keywords are presented like this.





1. Introduction
Tourism is one of the world’s biggestlargest industries. thatThe sector experienced a 10-year period of sustained growth sincebetween the 2009 financial crisis untiland the COVIDovid-19 outbreak in 201920. In 2018, tourism accounteds for 10.4 percent of global GDP (WTTC 2020), with over 1.4 billion international tourists in 2018   (World Tourism Organization 2019).  At the beginningHowever, in the early stages of the cCOVIDovid-19 outbreakpandemic, in the first quarter of 2020, there was a decreasethe number of international tourist arrivals dropped by 67 million; international tourist arrivals , the loss of export earnings amounted to 80 billion USD US$ billion lost in exports  and travel restrictions were imposed in 100% of global destinations with travel restrictions. This is by far the worst result in the history of international tourism since 1950 (UNWTO 2020). According to a UNWTO panel of experts, a start of the recovery of international demand is expected to begin mostly in 2021, while the recovery of the domestic demand hasve started already begun to pick up and will probably recover and supposed to be faster. In 2019, domestic tourism was the leading form of tourism representing 71.3 percent of total global tourism spending (WTTC 2020). In the meantime, the scope of domestic tourismGoing forward, this figure is expectedlikely to increase even more than before the Covid-19 due to the ongoing travel restrictions between countries around the world to curb the spread of the coronavirus. In 2019 domestic tourism was the leading form of tourism representing 71.3 percent of the total global tourism spending (WTTC 2020). 	Comment by Author: Shouldn’t the abbreviation UNWTO be used here for consistency with the other in-text references?	Comment by Author: Strictly speaking, outbreak refers to when the virus first appeared.	Comment by Author: There are two spaces here.	Comment by Author: To avoid repeating ‘expected to’ (used in the previous sentence).
The cCOVIDovid-19 outbreak in 2020pandemic may change the form of tourism as well. ConsideringIn view of risk management concernsaspects, a blossom in independent tourism is expected to blossom because this type of travel experience allows people in order to avoid exposure to large groups. Tourists will look for less visited sites, smaller accomodationaccommodations, and small restuarsrantsrestaurants with lower capacity;   and will tryvacationers will to minimize unnecessary contact with large croudscrowds, especially onin restaurants and on public transportiontransportation, for example by moreand nature- based vacations will become more popular (Wen, Kozak, Yang, & Liu, 2020). The tTourism  development and marketing managers need to be able to balance the distribution of touirststourists all overacross a given the country, spesificalyspecifically infor urban and rural sites. Therefore, it is essential to understanding the tourist’s motivations for choosing urban andand/or rural tourism is essntail.	Comment by Author: According to the journal guidelines, the in-text citations should be set without a comma preceding the year.
UNWTO describes urban tourism as trips to cities or places with a high population density. Since theose trips are usually short (one to three days), urban tourism is closely linked to the short break market. Several researchers have tried to develop a framework for understanding urban tourism, which is highly important to cities’' economies but also requires significant urban infrastructures. According to the World Travel and Tourism Council (WTTC),  a research based on 73 cities found that cities are more reliant on international travel demand than wider economies. Urban tourism accounts offor 44 percent of international  tourism, with international visitor spending accounting forrepresenting 45% of tourism spending, compared to 29% of the total global tourism spending in 2019 (world travel and tourism council WTTC 2020).
The terms ‘‘rural tourism’’ and ‘‘countryside tourism’’ are often used synonymously, and to defined tourism activities that takes place in the countryside or a rural areas. Moreover, Lane (1994) argued that rurality is the principal appeal and that as a concept can be connected to low population densities with open space and small-scale settlements, generally with lessfewer than 10,000 inhabitants. In additionIn such places, the land use is dominated by farming, forestry and natural areas.
In Ttourism, however, it is in reality difficult to can not be distinctly categorized destinations as either ‘urban’ or ‘rural’. site, as Patmor (1983, P 122) claimed that there is "“no sharp discontinuity between urban and rural resources for recreation, but rather a complete continuum from local park to remote mountain piceak"”. In particular, Hall and Page (2014) emphasized the concept of an urban-rural continuum as a means of establishing differing degrees of rurality and the essential qualities of ‘‘ruralness’‘. 	Comment by Author: the “pp.” or “p.” can be omitted when citing page numbers in the text.	Comment by Author: I would stick with the past tense here.	Comment by Author: I’m not quite sure how this point illustrates the argument that there cannot be a distinctly rural category?
Similarly, to tThe difficulty ofto classifying tourism orand destination types, there is compounded by thea difficulty ofto classifying the vacation types. Most international tourists combine urban and rural sites during theirin the same vacation, and do not choose only urban or rural vacations. In international vacations, the tourist and chooses how to allocate hertheir time abroad between the twourban and rural areas. ConcerningIn contrast, on domestic vacations, the tourist usually chooses betweentypically focuses on either urban or rural sites, that is to say one category for each travelper trip. 
In the literature, the phenomenon of travel destination choice has been explored from diverse angles using different there are diversity of perspective and approaches. related to tourist destination choice. The relevant research can be grouped intoaccording to four main focal points: (a.) the decision process, (b). motivationng factors (c.) Iinfluence of personality characteristics on destination choice (d). Iinfluence of information and communication on destination choice (Sunao Saito & Iara Strehlau, 2018). 
Research concerning personality characteristics has found that income and religious affiliation hashave a significant effect on destination selection (Cruz, et al. 2018), and national culture is an internal variable affecting destination choice (Patel 2013). Culture drives differences in travel motivations, which in turn affect the tourist’s destination selection generally, and the specific features of interest within the destination (Stylos et al. 2016). In addition, personality is used as one part of the person’s self-concept and it hasplays a significant partrole in shaping a tourist’s’ motivation, perception and behavior (Stokburger-Sauer, N. E. 2011). Sirgy &and Su (2000) appliedy the self-congruity theory withinto the context of touristm destinations, and claimed that the greater the match between the destination personality and the visitor’’s self-concept, the more likely it is that the visitor will have a favorable attitude toward that destination. This attitude might result in a visit or recommendation by word of mouth. Early life experiences have a dominant influence on thetourist personality and, according to the continuity theory, early-life experiences can form a bridge between an individual’s past, present and future (Atchley, 1999). In the sensecontext of rural tourism, frequent contact with nature in the early yearschildhood hasve an influence on interaction with and attitudes toward the environments (Tapps & Fink, 2009; Thompson et al., 2008).	Comment by Author: Is this what you mean?
Another well-established approach regarding tourist personality in general is Cohen'’s typology (Cohen 1972).. The typology This includes four groups of tourists: organised mass tourists, independent mass tourists, explorers, and drifters. 
	The organized mass tourist include tourists that typically looks for familiar destinations, travels on package tours, desires for familiar  things whilewhen travelling (such as international hotel chains), and hasve no (or little) interactioninreaction with the local community. Another group is the iIndependent mass tourists. These tourists travel totake the regular tourist routes, whilebut prefer to makeing their own arrangements and travel individually. The third group includes the is made up of explorers who travel to lesser-er-known destinations and who like to explore local culture, but do not without get very involvedmuch interaction with the local population. The last group of tourists includes the drifters who travel to less developed, and less known destinations;, they stay with local residents, eat  local food, and try to learn as much as they can about the culture. Mo,. Havitz and Howard (1994) developed a scale and a questionnaire, which implement Cohen’s typology.  
Some research concerningon tourist destination choices distinguishes between the decisions to travel domestically and to travelor abroad. Eugenio-Martin and Campos-Soria (2011) found that willingness to travel is not only related to income level but also to the characteristics of the tourist'sperson’s region of residence, likesuch as climate, size and local tourist attractions. They found that those thatwho leavelive in larger communities travel more, probably, according to their explanation because of the wider access to variedlarger variety of transportation. When age or income increase,s people are more likely to opt for international travel, whereas domestic travel is preferredso does the likelihood to travel internationally, however when the number of kidschildren increases. the likelihood to travel domestically increases. According to that research international and domestic traveling are substitute with a preference to international traveling when income increases.

Machinda, Serirat and Gulid (2009) showed that domestic and international tourists are different not only in all their motivations for choosing certain destinations over others, but also to choose the destination and in their perceptions of the destinations. For example, domestic tourists were attracted to athe destination because of the nature and the climate, while the international tourists chosechoose the same destination because of the friendliness of the local people.  In addition, visits of domestic tourist to thedomestic tourists travel destination are more frequently, but their length of stay in their chosen destination is shorter and level of expeanse is lower.	Comment by Author: I think this needs clarification. Are we referring to the same destination, i.e. domestic tourists within a given country and international visitors to the same desination in that country? (If not, how can the tourists’ perceptions be compared?)	Comment by Author: I’m not sure I understand exactly what we are referring to. Which destination(s)? Perhaps your intended meaning is that domestic tourists travel more frequently?

This research is the first attempt to analyze the preferences for a mix of urban and rural sites from the tourist’s point of view. The studyaim is to examine the contributioninfluence of a tourist’s experiences, and personality characteristics onto the tourist preference of a these mixed choices, in the contexts of mixture of urban and rural sites on international and domestic travel. The study proposes a new model thatto examine the direct and indirect effects of these variables, and to shadeshed more lights on differences in the background sociodemographic variables.  More specifically, the research examinetests whether the association between childhood city/non-city residence, and rural and urban preferences is mediated by desire for novelty, keenness to interact with the local community, spontaneityously and number of previous vacations experiences. A proper Uunderstanding of this mechanismze has would havean economic and tourism benefits for tourism by guiding the in properly development and marketing of urban and rural destinations., This applies now more than ever,especially in these days when with the tourism industry currently experiencing a major upheavalshakeout and in need of a shake-upto rearrange. 



32. Methods
32.1 Sample
We conducted a quantitative cross-sectional study amongon a sample of 269 Israeli participants, 225 of whom 225 travel internationally with an average of 1.56 vacations per year and 239 madeopt for domestic traveltours with an average of 4.4 vacations per year (the term vacation is intended to includes day trips).  	Comment by Author: If we say tours here, it suggests touring holidays as opposed to simple hotel stays or cruises or other types of holiday.
Prior to distributingBefore the self-administered questionnaires were distributed, we briefly explained the the purpose of the study was briefly explained and and indicated that participation was voluntary. Participantsthe subjects were informed that their participation in the survey iswas voluntary and anonymous, and that the results would only be used for research purposes. 
The study was conducted from April to June 2018 and subjects were recruited usingby convenience sampling.  The sample is comprisedOut of the total sample, 74 percent who growgrew up in a city and 26 percent who growgrew up in another type of settlement. Table 1 representshows the participants'’ demographic characteristics.

Table 1: Descriptive statistics[Insert Table 1 here]

	Variable
	
	N
	Percentage[footnoteRef:1] [1: ] 


	Gender
	Male 
	124
	46.3%

	
	Female
	144
	53.7%

	Marital statues
	Single
	204
	79.3%

	
	Married
	53 
	20.7%

	Religion
	Jewish
	213
	81.3%

	
	Non-Jewish
	49
	18.7%

	Income
	Below Average 
	128 
	51.6%

	
	Average and above
	120
	48.4

	Education
	High school or diploma
	117
	44.2%

	
	Academic degree
	148
	55.8%




32.2 Procedure
The research questionnaire was partially based on the questionnaire developed by Mo,. Havitz and Howard (1994). It was translated into Hebrew by one of the authors and back-translated by the other author. The institutional Ethics Committee of the higher education institution with which the authors are affiliated approved this study.
32.3 Questionnaire
The questionnaire was partially based on Mo at elet al. (1994), using a five-point Likert scale and incorporating which included three dimensions. First, Tthe '‘Destination Oriented Dimension'’ (DOD), considereds the tourist'’s preference with regard to novelty and familiarity in thea destination. The five response categories for this item ranged fromThe Likert-scale was 1 to 5 (1 – familiarity;, and 5 – novelty). Second, Tthe second dimension, '‘Social Contact dDimension'’ (SCD), examineds the degree to which tourists want to observe the local culture and community from the outside or whether they instead wantprefer to become involved ininteraction it, also measured from 1 to 5 ranked on a 5-point Likert-scale (1 – observe locals;, and 5 – involvedinteract with local culture). WhileFinally, the third dimension, '‘Travel Service Dimension'’ (TSD), lookeds at the degree to which tourists seek organized tourism services and planning ahead. However, Ssince, this dimension concerns two different aspects: (travel agent services and planning ahead on the part of the individual) this would have undermined the internal consistency (or reliability) of the test itemit lead to inconsistency reliability based on Alfa Cronbach’s Alfa., and tTherefore, this paper definedtwo new dimensions were introduced to this study, with responses again scaled from 1 to 5: the Organized pPlans dimension (OP) that looks atwas used to measure the level of making independent plannings before athe vacations  ranked on a 5-point Likert-scale (1 – makes plans ahead; and 5 – Ddoes not make plans), andwhile the tThird pParty dimension (TP) thandefined measure the degree flevel of gettingseeking assistancehelp from a travel agent or other third party ranked on a 5-point Likert-scale (1 – uses a third party; and 5 – Ddoes not use a third party).   For each one of the dimensions, a combined score was calculated based on the average of responses forto the questions related to this dimension. 	Comment by Author: I think it woud be best to retain the past tense (to follow on from ‘the questionnaire was based…)
The questionnaire included the following sections: 
1) Socio-demographic details and vacation details, including gender, age, education, childhood type of residence settlement (denoted as CCR and coded by 1 -– city, or 0 – other), number of previous domestic vacations (denoted by #VACd ) and number of previous international vacations, etc.	Comment by Author: I think it’s best to avoid using etc.
 2) Tourist characteristics on international vacations: Subjects were asked questions based on Mo  at elet al. (1994), to measure their international tourists’ characteristics, denoted which noted by DODi, SCDi, OPi, TPi on a Likert -scale of 1 to 5 (1 – very much agree;, and 5 – Ddo not agree) . 
3) Tourist characteristics on domestic vacations: Subjects were asked questions in based on Mo et al. at el (1994), to measure their domestic tourists’ characteristics, denoted which noted by  DODd, SCDd, OPd, TPd and ranked on a 5-point Likert -scale (1 – very much agree;, and 5 – Ddo not agree).
4) Tourist preference in international and domestic vacations:, This referred to the mixture of urban and rural sites induring a vacation, ranked on a 5-point Likert -scale (1-urban only;, 2 - more urban than rural;, 3 - urban and rural equally;, 4 - more rural than urban; to 5 - rural only). The preferences arewere denoted by URi and URd for international and domestic vacations respectively.
32.4 Data Aanalysis
The statistical package SPSS 25 was used for statistical analysis of the data. International vs. domestic differences were examined by paired t-tests for independent samples. This research tested the total effect and direct effects to determine whether the effect of the childhood city/non-city residence (CCR) on the tourist preferences for a mix of rural and urban destinations is completely/partially/inconsistently mediated by tourists’ experiences and characteristics. Partial mediation occurs when the indirect effect and the corresponding direct effect are of the same sign. Complete mediation occurs when the indirect effect is nonzero and the direct effect is zero. Inconsistent mediation (sometimes called suppression) occurs when the indirect effect and the direct effect are nonzero but have opposite signs (Maassen & Bakker, 2001; MacKinnon, Krull, & Lockwood, 2000). The Pearson's correlations method examined direct effects and PROCESS macro examined mediation effects for the hierarchical multiple regression. The significance of the mediation effects was examined by calculating 5,000 bootstrapped samples to estimate the 95% bias-corrected and accelerated confidence intervals (CIs) of indirect effects of the predictor on the outcome through the mediator (A.F. Hayes, 2013).  



43. Results
The tourist characteristics for international and domestic vacations and the reliability and correlation between them are represented byshown in tables 2a and 2b[footnoteRef:2].  [2:  The tables include only those variables which were included in the final models.] 


Table 2a[Insert Table 2a here]
Major International tourist variables and correlations between them
	
	Variables
	
	
	Correlations

	
	M (SD)
	Range
	Cronbach's alpha
	N
	1
	2
	3
	4
	5

	1. Uri
	2.86
(0.82)
	  1-5
	-
	219
	-
	0.20**
	0.33***
	-0.06
	-0.09

	2. SCDi        
	2.93  (0.92)
	  1–5
	0.902
	225
	
	-
	0.30***
	0.45***
	-0.04

	3. DODi
	3.44 (0.76)
	1–4.9 
	0.869
	225
	
	
	-
	0.18**
	-0.11

	4. OPi
	2.46 (1.14)
	1–5
	0.872
	225
	
	
	
	-
	-0.07

	5. CCR
	0.76
(0.43)
	
	
	225
	
	
	
	
	-


**p<0.01, ***p<0.001
Table 2a indicates that SCDi and DODi wereare positively associated with the chosen mixture of urban and rural international sites, while OPi and type of childhood city residence (city vs. non-city) have no significant correlations with it. In addition, SCDi, DODi, and OPi are positively associated.
Table 2b[Insert Table 2b here]
Domestic tourist variables and correlations of the study variables
	
	Variables
	
	
	Correlations

	
	M (SD)
	Range
	Cronbach's alpha
	N
	1
	2
	3
	4
	5

	1. URd
	3.2
(1.05)
	  1-5
	-
	234
	-
	-0.08
	0.21***
	0.23***
	-0.13*

	2. SCDd        
	2.61  (1.03)
	  1–5
	0.911
	233
	
	-
	-0.16*
	0.09
	-0.01

	3. DODd
	3.04 (0.96)
	1–5
	0.709
	236
	
	
	-
	0.04
	-0.01

	4. #VACd
	4.36 (5.76)
	0.33–50
	-
	239
	
	
	
	-
	-0.25***

	5. CCR
	0.74
(0.44)
	
	
	239
	
	
	
	
	-


* p<0.05, **p<0.01, ***p<0.001
Table 2b indicates that DODd  and the number of domestic vacations wereare positively associated with the chosen mixture of urban and rural sites inon domestic vacations, while SCDd hasve no significant correlation with it. Moreover, growing up in a city is  associated with preferringa preference for urban sites. SCDd is positively associated with DODi. 

Table 3 compares the characteristics and preferences of the tourist inon international and domestic vacations.
Table 3 
International vs. domestic differences in tourist characteristics and preferences [footnoteRef:3]  [3: ] 

	
	     International
	Domestic
	t-test(df)
	

	
	M (SD)
	M
 (SD)
	
	

	SCD     
	2.95 (0.92)
	2.54 (1.0)
	5.649(202)***
	

	DOD
	3.42 (0.74)
	3.12 (0.94)
	5.12(203)***
	

	Urban/Rural 
	2.85 (0.84)
	3.24 (1.02)
	-5.78(199)***
	


*p<0.05; **p<0.01; ***p<0.001


The above results indicate that on international vacations the tourists are looking for more novelty and contacts with the local people than on domestic vacations. The mixture of urban and rural sites differs between international and domestic vacations. The preference overfor rural sites is stronger inamong those who choose   domestic vacations than in international vacations.
To examine the association between tourists’ experiences (number of previous vacations) and personalityly aspects (CCR, DOD, SCD, OP, TP) with the control of the sociodemographic variable  (education, income, religion, and gender ), several hierarchical multiple regression models were tested. 
The best fit for international tourism, is illustrated by fFigure 1a and summarized in tTable 4a, including DODi, SCDi and OPi as mediators variables and gender as a covariate. 



Figure 1a [Insert Figure 1a here]
The study model: The association between childhood city residence (CCR) and international urban and rural preferences mediated by: DODi, SCDi, OPi and a covariate variable: gender. 
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*p<0.05; **p<0.01; ***p<0.001
Table 4a shows the results of the analytical model for international tourism. 


Table 4a: Regression analysis: Factors affecting the preferences for a mix of urban and rural destinations on international vacations.  N=219
Total, direct, and indirect effects of childhood city residence (CCR) on preferences for a mix of urban and rural destinations on international vacations through DODi, SCDi and OPi 
	Predictor
	B
	SE
	T
	LLCI,ULCI

	
	Dependent variable: URi

	CCR
 (path c=total effect)
	-0.19
	0.13
	-1.44
	-0.45, -0.07

	
	Mediator: DODi  

	CCR
 (path a1)
	-0.24
	0.12
	-2.00
	-0.48, -0.01

	Gender
	0.01
	     0.10
	0.07
	-0.19,0.21

	
	Mediator: SCDi

	CCR
   (path a2)
	-0.02
	0.15
	-0.12
	-0.31, 0.27

	Gender
	-0.37
	0.12
	-2.97
	-0.61,-0.12

	
	
	Mediator: OPi
	

	CCR
   (path a3)
	-0.17
	0.18
	-0.97
	-0.53, 0.18

	Gender
	-0.44
	0.15
	-2.86
	-0.74,-0.14

	
	Dependent variable: URi

	DODi
 (path b1)
	0.31
	0.07
	4.31
	0.17, 0.46

	SCDi
 (path b2)
	0.18
	0.07
	2.72
	0.05, 0.31

	OPi
(Path b3)
	-0.14
	0.05
	-2.80
	-0.25, -0.04

	CCR
(path c'=direct effect)
	-0.14
	0.12
	-1.09
	-0.38, 0.01

	DODi
(path a1b1=indirect effect)
	-0.08
	0.04
	
	-0.17, -0.01

	SCDi
(path a2b2=indirect effect)
	-0.003
	0.03
	
	-0.06, 0.06

	OPi
(path a3b3=indirect effect)
	0.03
	0.03
	
	-0.03, 0.09

	Gender
	0.05
	0.11
	0.49
	-0.16,0.26


	B=unstandardized beta; 
SE=standard error for the unstandardized beta (boot standard error); 
T=t test statistic; 
LLCI–ULCI=lower limit of the confidence interval–upper limit of the confidence interval (boot LLCI–ULCI).
[Insert Table 4a here]

The results indicated that Wwomen and men are significantly differ concerningwith regard to SCDi and OPi.  Men prefer to have more contact with the local community than women., iIn addition, menthe tourists behavior of male tourists is more spontaneously compare to women. The preferences for a mix of urban and rural destinations significantly depend on DODi, SCDi, and OPi (paths b1, b2, b3 respectively). Tourists thatwho tend to create connections with the local people or desire for novelty inon their international vacations choose more rural sites, whereas that are rural. Tourists that those who like to travel without a great deal of forward planning less plans will prefer more urban sites.

In addition, growing up in the city has an indirect effect on the preferences for a mix of urban and rural destinations through the DODi (path a1b1). Tourists thatwho grew grow up in the city prefer more urban sites. There is no direct effect of growing up in the city (path c'’).  The effect of growing up in the city on the preferences for a mix of urban and rural destinations is completely mediated. The overall model was significant p=0.000, R2=0.1553, F(5,213)=7.8334.
The best- fit model for domestic tourism, is illustrated by fFigure 1b  and tTable 4b includings DODd, SCDd and number of previous domestic vacations as mediators variables. 



Figure 1b [Insert Figure 1b here]
The study model: The association between childhood city residence (CCR) and domestic urban and rural preferences mediated by DODd, SCDd and number of domestic vacations. 

	
	a1=0.03

	DODd
	b1=0.15*

	

	CCR
	c=-0.25     c'’=-0.13
   

	
	
	URd
R2=0.090***

	
	a2=0.05

	SCDd
	b2=-0.07



	

	
	a3=-3.10***

	
	b3=0.04***

	

	
	
	#VACd
	
	

	
	
	
	
	


*p<0.05; **p<0.01; ***p<0.001
Table 4b shows the results of the analytical model for domestic tourism. 


Table 4b: Regression analysis: Factors affecting the preferences for a mix of urban and rural destinations on domestic vacations.  N=229 
Total, direct, and indirect effects of childhood city residence (CCR) on preferences for a mix of urban and rural destinations on domestic vacations through DODd, SCDd and number of domestic vacations.
	Predictor
	B
	SE
	T
	LLCI, ULCI

	
	Dependent variable: URd

	CCR
 (path c=total effect)
	-0.25
	0.15
	-1.65
	-0.55, 0.05 

	
	Mediator: DODd  

	CCR
 (path a1)
	0.03
	0.14
	0.20
	-0.25, 0.31

	
	Mediator: SCDd

	CCR
   (path a2)
	0.05
	0.15
	0.35
	-0.25, 0.36

	
	
	Mediator: No of domestic vacations 
	

	CCR
   (path a3)
	-3.10
	0.85
	-3.67
	-4.77, -1.44

	
	Dependent variable: URd

	DODd
 (path b1)
	0.15
	0.07
	2.18
	0.02, 0.29

	SCDd
 (path b2)
	-0.07
	0.06
	-1.08
	-0.2, 0.06

	No of domestic vacations 
(Path b3)
	0.04
	0.01
	3.48
	0.02, 0.06

	CCR
(path c'=direct effect)
	-0.13
	0.15
	-0.84
	-0.42, 0.17

	DODd
(path a1b1=indirect effect)
	0.004
	0.02
	
	-0.04, 0.06

	SCDd
(path a2b2=indirect effect)
	-0.004
	0.02
	
	-0.04, 0.03

	No of domestic vacations
 (path a3b3=indirect effect)
	-0.13
	0.05
	
	-0.23, -0.05


B=unstandardized beta; 
SE=standard error for the unstandardized beta (boot standard error); 
T=t test statistic; 
LLCI–ULCI=lower limit of the confidence interval–upper limit of the confidence interval (boot LLCI–ULCI).
[Insert Table 4b here]

The results indicate that the preferences for a mix of urban and rural destinations in domestic vacations significantly depend on DODd and the Nnumber of previous domestic vacations (paths b1, b3 respectively). Travelers thatwho take more domestic vacations or desire for novelty in the domestic vacations choose more vacations for rural sites. Growing up in the city has an indirect effect on the preferences for a mix of urban and rural destinations through the number of previous domestic vacations (path a3b3). Tourists that growwho grew up in the city tend to travel less domestically and therefore prefer more vacations to urban sites. There is no direct effect of growing up in the city on preferences for a mix of urban and rural destinations (path c'’). Therefore, the effect of growing up in the city on the preference is completely mediated. The overall model was significant p=0.000, R2=0.0119, F (4,224)=0.09.


4. Discussion and conclusions

Traditionally, tTourism, until recently, was counted amongone of the world’s leading industries, in the world with making a large contribution to global the country’s GDP. The arrival of the CovidCOVID-19 pandemic has brought the industry to a halt, butshut down and nowadays the countries are now beginning to experience a start of a recoveryrecover.  Due to the Covid-19, tThe actors of tourism management and development face many new challenges consideringassociated with health and risks aspects, and especially the requirement for the social distancing. Tourism management literature usually concerns the flow of tourism in thea country from the supply point of view, while,whereas this research shade light onhighlights the selection process from the tourist’s point of view.  Specifically, it examines the contribution of a tourist’s experiences and personality characteristics (childhood city/non-city residence and Mo'’s dimensions to measure Cohen'’s typology) to the tourist preference offor a mixture of urban and rural sites on international and domestic vacationstravel. The study proposes a new model thatto examine the direct and indirect effects of these variables, and shedshade more lights on differences in the background sociodemographic variables (like gender, religion, income, education, number of previous vacations, and marital status).  Moreover, the effect of the childhood city/non-city residence on Mo'’s dimensions (to measure Cohen'’s typology) is tested as well.

The current models expands is an extension of the continuity  theory and the self-congruity theoriesy, and it builds on the work ofexpand Tapps &and Fink, (2009),; Thompson et al., (2008),; Sirgy and& Su, (2000),; and Stokburger-Sauer, N. E. (2011) who implication concerning tourism which argued that  childhood experience affects tourism behavior. More specifically, Ttourists that growwho grew up in the city tend to prefer urban sites over rural sites. Although the results for international and domestic vacations are inalong the same lines, the underlying reasons of each one of them are different. InOn international vacations, travelers who growgrew up in the city desire more familiarity in their vacationswhen they visit a destination, which in turn causeexplains their preference offor urban sites. On the other hand, for domestic vacations the preference offor urban sites is caused byappears to result from the number of previous domestic vacations.; Tourists that growwho grew up in the city tend to travel less. The connection found between the tourist’s region of residence and number of previous vacations is oppositecontradicts the findings ofto those found by  Eugenio-Martin and Campos-Soria (2011) . ASupport for the results ofjustification for this paper results may be found in Stylos et al. (2016) and Patel (2013) thatwhose research suggested that culture differences (in this research caused bystemming from childhood type of residence)  lead to a  differences in the mixed selection of mixture of rural and urban vacations.	Comment by Author: Perhaps more explanation could be given about this connection and how it contradicts Eugenio-Martin and Campos-Soria’s findings.
Concerning international vacations, all of Mo'’s dimensions haves a significant effect on the mix of urban and rural destinations preferences, while for domestic vacations only the DOD has a significant effect for domestic vacations only. Travelers who desires novelty prefer rural sites over urban sites foron both international and domestic vacations. On international vacationstrips, tourists who would like to beget involved in the  local culture prefer more rural sites., oOn the other hand,  tourists thatwho carefully plan their vacation in advance prefer urban sitesdestinations. 

The tourist’s gender has a significant effect on the mixed preferences for of urban and rural destinations preferences inon international vacations,  i.e, men (compared to women) prefer to have more contact with the local community and are more spontaneously, which in turn causeleads to a higher preference tofor rural sites.
 
 NThe number of domestic or international vacations has no effect on international preferences, while the number of domestic vacations has a significant effect on the mix of urban and rural destinations preferences concerning domestic vacations. Tourists that takeswho take more domestic vacations prefer rural sites. 

The tTourist characteristics are different for international and domestic vacations. OnIn international vacations, the tourist desires more novelty and more social interaction than inon domestic onestrips. In addition, in the context of domestic vacations, the tourist preferences tofor rural sites is stronger than those inon international vacations are. Machinda, Serirat and Gulid (2009) representeddocumented differences between international  and domestic tourists which may be  explained by the results of the present studycurrent paper results    . The tTourist characteristics may not change due to COVIDovid -19, but the tourist behavior mayis very likely to change following in response to the health and risks aspect and local restrictions. 

Tourism managers and developersments may concernbe guided by the differences between the international and domestic tourist preferences. This issue is moreextremely relevant now, adays whenas the tourism shows signs ofis starting to recovery, particularly in terms ofand most of the tourists are the domestic onestravel. Due to the COVIDovid-19 pandemic, some potential tourists are preferopting to stay at home, and those who decide to travel prefer less crowded destinations (rural sites). In order to encourage domestic tourism even foramong those thatwho would otherwise avoid it orand among those who prefer urban sites, rural sites in addition may consider offering familiarity facilities and attractions similiar to onesthose usulayusually offered in urban places (e.g., music performances and shows performances, foodtrucks of interantionalinternational chains). For those who prefer novelty they may develop sIn addition, market segments and products focuseds on nature and culture could be developed for those who prefer novelty: small groups sports  facilities, history tours, bird-watching tourism and traditional roads. In urban sites, enriching new experiences could be Urban sites may introduced for the domestic tourist who look forseeks novelitynovelty and who normally prefers rural destinations(those who prefer rural sites) new experiences (e.g., guided tours by storytelling, cooking and crafting workshops, local people hospitality). Offering an annual pass which combines rural and urban attractions maywould be suitable for those thatwho travel more; such a scheme would and will ecncourageencourage themthis group to travel more frequently to citiesy as well. 

In the long run, the international tourism willlooks likely to recover. Those tTourists who typically prefer urban sites, will desire familiarity, avoidno connection with the local people and pre-plan the vacation, even more thoroughly than before, due tofor the sake of the health risk management. Therefore, it is important for urban sites to offer: internationally recognized chains of hotels, restaurants and shops;, tools tofor advance planning in advance and purchase (travel, accommodation and attractions) that do not require with no contact; the vacation and attractions and real- time support and recommendationadvice for the travelers. Rural sites that market themselves as an extensions toof urban-based site vacations for international tourists, or that planaspire to be thean ‘escape destination’ for the crowds in the city dwellers, may supply somewelcome international chains of hotels and restaurants as well. In addition, such rural sites maycould offer a fully-organized package adjusteddesigned for small groups, from the city to their place with standard facilities and attractions (women only tours mayshould be considered as well). Meanwhile, Rrural sites, which can stand alone as an international vacation destinations may focuses on the novelty factor and social connection. 

The research focuses on the tourist preference for a mix of urban and rural destinations and considers the effect of the personality aspects on them. Further research may consider the preferences in some other aspects of tourism, including destination choice, motivation factors and specific niches tourism niches such aslike wellness tourism, ecotourism, culinary/food tourism, or religious tourism. 

In addition, the research was madeconducted on a relatively small sample and in a specific location; future research should include a larger samples from different countries in order to validate the results.
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Table 1: Descriptive statistics

	Variable
	
	N
	Percentage[footnoteRef:4] [4:  Of those that answered the question. ] 


	Gender
	Male 
	124
	46.3%

	
	Female
	144
	53.7%

	Marital status
	Single
	204
	79.3%

	
	Married
	53 
	20.7%

	Religion
	Jewish
	213
	81.3%

	
	Non-Jewish
	49
	18.7%

	Income
	Below Average 
	128 
	51.6%

	
	Average and above
	120
	48.4

	Education
	High school or diploma
	117
	44.2%

	
	Academic degree
	148
	55.8%


















Table 2a: Major international tourist variables and correlations between them
	
	Variables
	
	
	Correlations

	
	M (SD)
	Range
	Cronbach’s alpha
	N
	1
	2
	3
	4
	5

	6. Uri
	2.86
(0.82)
	  1-5
	-
	219
	-
	0.20**
	0.33***
	-0.06
	-0.09

	7. SCDi        
	2.93  (0.92)
	  1–5
	0.902
	225
	
	-
	0.30***
	0.45***
	-0.04

	8. DODi
	3.44 (0.76)
	1–4.9 
	0.869
	225
	
	
	-
	0.18**
	-0.11

	9. OPi
	2.46 (1.14)
	1–5
	0.872
	225
	
	
	
	-
	-0.07

	10. CCR
	0.76
(0.43)
	
	
	225
	
	
	
	
	-


**p<0.01, ***p<0.001


Table 2b: 
Domestic tourist variables and correlations of the study variables
	
	Variables
	
	
	Correlations

	
	M (SD)
	Range
	Cronbach’s alpha
	N
	1
	2
	3
	4
	5

	6. URd
	3.2
(1.05)
	  1-5
	-
	234
	-
	-0.08
	0.21***
	0.23***
	-0.13*

	7. SCDd        
	2.61  (1.03)
	  1–5
	0.911
	233
	
	-
	-0.16*
	0.09
	-0.01

	8. DODd
	3.04 (0.96)
	1–5
	0.709
	236
	
	
	-
	0.04
	-0.01

	9. #VACd
	4.36 (5.76)
	0.33–50
	-
	239
	
	
	
	-
	-0.25***

	10. CCR
	0.74
(0.44)
	
	
	239
	
	
	
	
	-


* p<0.05, **p<0.01, ***p<0.001


Table 3:
International vs. domestic differences in tourist characteristics and preferences[footnoteRef:5]  [5:  Calculated for those who travel both abroad and domestically.] 

	
	     International
	Domestic
	t-test(df)
	

	
	M (SD)
	M
 (SD)
	
	

	SCD     
	2.95 (0.92)
	2.54 (1.0)
	5.649(202)***
	

	DOD
	3.42 (0.74)
	3.12 (0.94)
	5.12(203)***
	

	Urban/Rural 
	2.85 (0.84)
	3.24 (1.02)
	-5.78(199)***
	


*p<0.05; **p<0.01; ***p<0.001


Figure 1a 
The study model: The association between childhood city/non-city residence (CCR) and international urban and rural preferences mediated by DODi, SCDi, OPi and a covariate variable, gender. 
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	SCDi
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*p<0.05; **p<0.01; ***p<0.001


Table 4a: Regression analysis: Factors affecting the preferences for a mix of urban and rural destinations on international vacations. N=219
Total, direct, and indirect effects of childhood city/non-city residence (CCR) on preferences for a mix of urban and rural destinations on international vacations through DODi, SCDi and OPi 
	Predictor
	B
	SE
	T
	LLCI,ULCI

	
	Dependent variable: URi

	CCR
 (path c=total effect)
	-0.19
	0.13
	-1.44
	-0.45, -0.07

	
	Mediator: DODi  

	CCR
 (path a1)
	-0.24
	0.12
	-2.00
	-0.48, -0.01

	Gender
	0.01
	     0.10
	0.07
	-0.19,0.21

	
	Mediator: SCDi

	CCR
   (path a2)
	-0.02
	0.15
	-0.12
	-0.31, 0.27

	Gender
	-0.37
	0.12
	-2.97
	-0.61,-0.12

	
	
	Mediator: OPi
	

	CCR
   (path a3)
	-0.17
	0.18
	-0.97
	-0.53, 0.18

	Gender
	-0.44
	0.15
	-2.86
	-0.74,-0.14

	
	Dependent variable: URi

	DODi
 (path b1)
	0.31
	0.07
	4.31
	0.17, 0.46

	SCDi
 (path b2)
	0.18
	0.07
	2.72
	0.05, 0.31

	OPi
(Path b3)
	-0.14
	0.05
	-2.80
	-0.25, -0.04

	CCR
(path c’=direct effect)
	-0.14
	0.12
	-1.09
	-0.38, 0.01

	DODi
(path a1b1=indirect effect)
	-0.08
	0.04
	
	-0.17, -0.01

	SCDi
(path a2b2=indirect effect)
	-0.003
	0.03
	
	-0.06, 0.06

	OPi
(path a3b3=indirect effect)
	0.03
	0.03
	
	-0.03, 0.09

	Gender
	0.05
	0.11
	0.49
	-0.16,0.26


B=unstandardized beta; 
SE=standard error for the unstandardized beta (boot standard error); 
T=t test statistic; 
LLCI–ULCI=lower limit of the confidence interval–upper limit of the confidence interval (boot LLCI–ULCI).


Figure 1b 
The study model: The association between childhood city/non-city residence (CCR) and domestic urban and rural preferences mediated by DODd, SCDd and number of previous domestic vacations. 
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*p<0.05; **p<0.01; ***p<0.001


Table 4b: Regression analysis: Factors affecting the preferences for a mix of urban and rural destinations on domestic vacations. N=229 
Total, direct, and indirect effects of childhood city/non-city residence (CCR) on preferences for a mix of urban and rural destinations on domestic vacations through DODd, SCDd and number of previous domestic vacations.
	Predictor
	B
	SE
	T
	LLCI, ULCI

	
	Dependent variable: URd

	CCR
 (path c=total effect)
	-0.25
	0.15
	-1.65
	-0.55, 0.05 

	
	Mediator: DODd  

	CCR
 (path a1)
	0.03
	0.14
	0.20
	-0.25, 0.31

	
	Mediator: SCDd

	CCR
   (path a2)
	0.05
	0.15
	0.35
	-0.25, 0.36

	
	
	Mediator: No of domestic vacations 
	

	CCR
   (path a3)
	-3.10
	0.85
	-3.67
	-4.77, -1.44

	
	Dependent variable: URd

	DODd
 (path b1)
	0.15
	0.07
	2.18
	0.02, 0.29

	SCDd
 (path b2)
	-0.07
	0.06
	-1.08
	-0.2, 0.06

	No of domestic vacations 
(Path b3)
	0.04
	0.01
	3.48
	0.02, 0.06

	CCR
(path c’=direct effect)
	-0.13
	0.15
	-0.84
	-0.42, 0.17

	DODd
(path a1b1=indirect effect)
	0.004
	0.02
	
	-0.04, 0.06

	SCDd
(path a2b2=indirect effect)
	-0.004
	0.02
	
	-0.04, 0.03

	No of domestic vacations
 (path a3b3=indirect effect)
	-0.13
	0.05
	
	-0.23, -0.05


B=unstandardized beta; 
SE=standard error for the unstandardized beta (boot standard error); 
T=t test statistic; 
LLCI–ULCI=lower limit of the confidence interval–upper limit of the confidence interval (boot LLCI–ULCI).
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