Befriending the body through clothes: the role of clothing practices in secular and religious women's body appreciation 
Abstract
Background:
Body image research rarely addresses women's clothing practices although women invest in their appearance through clothes, and the way they view their bodies translate into how they choose to dress. This study examined the impact of a psychoeducational course on sociology and psychology of attire, on students' clothing functions and body appreciation. 
Methods
Participants were 114 MA female students (47 secular, 67 religious) between the ages 24 to 64 who completed the Body Appreciation Scale (Avalos et al. 2005) and Function of Clothing scale (Kwon & Parham, 1994), at the beginning and end of the course.  
Results
The results support the contribution of the course to changes in participants' clothing functions and improvement of their body appreciation F(1,96) = 32.33, p < .001, partial Eta square = .25. Surprisingly, religious affiliation had no impact on the results.
Discussion
This research contributes to the field of positive body image and appearance investment, by presenting the potential contribution of clothing practices for coping with objectification and fostering body appreciation among women. It demonstrates the benefits of appearance investment that is less driven by external standards, and more by the expression of valued aspects of the self.
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1. Introduction
Body image and clothing practices
Body image research rarely addresses women's clothing practices (Frith and Gleeson, 2008; Tiggermann and Lacey, 2009), perhaps because of a common perception that the body image construct refers to the unclothed body, as opposed to the clothed body (Rudd & Lennon, 2000). Nonetheless, many aspects of the ways women view their bodies translate into how they choose to dress (Tiggermann and Lacey, 2009). Body image plays a role in women's clothing practices (Kaiser, 1990; Stolovy, 2021; Tiggerman and Andrew, 2012).
[bookmark: _Hlk144407744][bookmark: _Hlk144407769][bookmark: _Hlk144407786]Clothing selections are an appearance management behavior that western women use to meet societal expectations (Rudd and Lennon, 2000). Women are likely to be socialized to place emphasis on clothes and fashion on an everyday basis (Kwon, 1991). They are objectified and appraised on their bodies and appearance more than men (Fredrickson and Roberts, 1997; Heflick and Goldenberg, 2009). Women are pressured to strive for a culturally prescribed ideal for beauty, and often experience feelings of inadequacy, inequality, and powerlessness as a result (Anleu, 2006; Wolf, 1991). 
[bookmark: _Hlk144407841][bookmark: _Hlk67936482]Research on body image and clothing choices has focused primarily on females (e.g., Swami and Abbasnejad, 2010; Swami, CassWaseem, and Furham, 2015; Tiggemann and Andrew, 2012; Tiggermann and Lacey, 2009). Higher body mass index (BMI) was found related to women's body dissatisfaction and use of clothing as camouflage. Shim, Kotsiopulos and Knoll (1990) found that women who were dissatisfied with their bodies had negative attitudes toward clothing, less confidence about their clothing selection and were less likely to be fashion innovators. 
[bookmark: _Hlk144407878]Frith and Gleeson (2008) found that women use clothing to alter or manipulate the appearance of the body and their feelings of bodily anxiety on what they defined as "fat days". Kwon and Parham (1994) also found that women selected clothes more for camouflage and less for individual self-expression when they felt “fat” than when they felt thinner. Nonetheless, clothing may act as a second skin that modifies one's perceived body image (Fan, et al., 2003; Kaiser, 1997; Trautman, Worthy and Lokken, 2007). For some women, clothed body satisfaction is greater than nude body satisfaction (Markee, Carey and Pederson, 1990). 
[bookmark: _Hlk144407967][bookmark: _Hlk144407982]The effect of clothing on body image is complex. Clothing may serve as an "appearance fixing" behavior (changing one's appearance by concealing, camouflaging or fixing characteristics perceived as disturbing), associated with greater body dissatisfaction (Cash, Santos and Williams, 2015). In these cases, clothing is externally driven pursuit for the desire to match body ideals. Clothing function as a tool for impression management and may be an indicator of self-objectification (Tiggreman and Andrew, 2012).  
[bookmark: _Hlk144408001]In other cases, clothing may serve as a coping strategy that allows a sense of mastery over the body, and a shift to a more positive body image state (Frith and Gleeson, 2008). Qualitative research found that women use clothing practices to befriend the body, to love it as it is with its imperfections (Masuch and Hefferon, 2014).
Body appreciation, clothing practices and religiosity
[bookmark: _Hlk144408020][bookmark: _Hlk144408036][bookmark: _Hlk144408058]Body appreciation is a key characteristic of positive body image (Tylka and Wood – Barcalow, 2015), defined as accepting, holding favorable opinions toward, and respecting the body, while also rejecting media-promoted appearance ideals as the only form of human beauty (Avalos et al., 2005). Body appreciation includes components like appreciating the unique beaty and functionality of the body, broad conceptualization of beauty, feeling confident in the body, and focusing on the body's assets (Tylka and Wood – Barcalow, 2015). 
Although clothing practices may be potentially related to most of these components, there is little research attention to body appreciation and attire. Frith and Gleeson's (2008) qualitative study found that women experience body appreciation and body pride through accentuating and showing off the body through clothes. 
[bookmark: _Hlk144408073][bookmark: _Hlk144408089][bookmark: _Hlk144408109][bookmark: _Hlk144408123]Positive body image has been also regarded in the context of religious women. Some research shows that religion is related to body satisfaction and less dieting (Kim, 2006). One possible explanation is that modest dress code is associated with lower objectification experiences, allowing women’s self-affirming as human beings instead of sexual objects, therefore suggested to be a buffering mechanism against cultural appearance pressures (Mussap, 2009). Indeed, Handelzalts et al. (2017) found that ultra-orthodox Jewish women maintain more positive attitudes regarding their bodies. Media exposure plays as a mediator for the relationship between the level of religiosity and body image (Geller et al., 2020). 
[bookmark: _Hlk144408136]However, the relationship between religion and positive body image needs to be further examined. Contrary findings show no correlation between religion and body image concerns, and some have even identified harmful aspects of religion in the context of body image (Akrawi et al., 2015). 
Psychological effect of clothing practices 
[bookmark: _Hlk144408151]The psychological effect of clothing practices on the wearer is seldom empirically studied. Frederickson et al. (1998) had participants complete a math performance test, while trying on either a one-piece swimsuit or a bulky sweater. The women who wore a swimsuit performed poorly on the math test than women wearing a sweater; no such effects were found for men. These findings highlight the negative cognitive effects of self-objectification through clothing. 
[bookmark: _Hlk144408166]Adam and Galinsky (2012) found that donning a white lab coat increased performance on attention-related tasks. They coined the term "enclothed cognition", which differs from embodied cognition because the link between physical experience and its symbolic meaning is indirect: it is the item of clothing that carries the symbolic meaning. 
[bookmark: _Hlk144408181]Sontag and Lee (2004) proposed a scale ("proximity of clothing to self", PCS) to measure psychological closeness to clothing as a contributor to perceived life quality. Sontag's original study (1979) showed that the more a person is psychologically close to his or her clothing, the more quality of life was effected by feeling towards clothing. The PCS scale is based on few assumptions: (a) Clothing affects a person’s evaluation of self-worth, self-regard, or self-respect; (b) Clothing evokes a generalized emotional response or affect directed toward the self; (c) Clothing creates, modifies, or affects body image. In turn, body image may affect clothing behavior. Clothing may enhance or reflect body satisfaction or compensate for body dissatisfaction.
[bookmark: _Hlk144408266][bookmark: _Hlk144408285][bookmark: _Hlk144408297][bookmark: _Hlk144408373][bookmark: _Hlk144408392]Few researchers used the term "fashion therapy" to address positive psychological effect of clothes on the wearer. This term captures an approach based on actual changes in appearance, a kind of "appearance improvement" by a fashion expert (Callis, 1982; Lee, Lee and Yoo, 2020; Rim and Young, 2021). This approach originated in psychiatric wards, for patients with poor hygiene and grooming skills (Roach and Eicher, 1965; Wong et al., 1988). Nonetheless, applying "fashion therapy" needs to consider the complex relationship of women with clothes (Guy and Banim, 2000) and the societal pressures on women's' appearance (Tiggerman, 2004). Even trying on clothing can be an emotionally loaded experience for women (Tiggemann and Andrew, 2012). If clothing practices aim to attain fashionable standards, it may increase self-objectification and self-monitoring (Engeln and Zola, 2021; Lemma, 2014). From a feminist point of view, encouraging women to focus on their looks is linked to women's subordination (Murnen and Seabrook, 2012).  
Cash (2008) argue that if clothes are used to conceal a body that is disliked, it is not beneficial for body image. He coined the term "flexible groomer", for individuals characterized by playful and enjoyable use of clothing styles, fabrics, colors, cosmetics, hairstyles, jewelry, and fragrances. Flexible groomers use grooming for mastery and pleasure, and not in a rigid effort to maintain socially acceptable appearance. 
[bookmark: _Hlk144408410]Research in the field of appearance investment indicates the need to study positive ways of being invested in one’s body. Jarry, Dignard and O’Driscoll (2019) point there are new conceptualizations, in which people’s relationship to their body includes a focus on appearance that is less driven by external standards, and more on the expression of valued aspects of the self. The present study aimed for this exact purpose- investigating the potential contribution of clothing practices to body appreciation.  
1.1 The present study
This study explored the relationship between clothing practices, body appreciation and religiosity. The study included religious and secular adult women, who enrolled to an elective course, named "Styling as Self-expression", as part of their MA in society and the arts. This psychoeducational course discusses sociology and psychology of attire from a feministic perspective, with emphasis on body appreciation. The course aimed to offer a new view of clothing, as a societal construction with much psychological effect, that can be beneficial for body image and wellbeing. The course encouraged participants to explore their self-expression and playfulness with clothes. Table 1 presents the structure and aims of the "Styling as self-expression" course. 
[bookmark: _Hlk144408437]The course consisted of 13 lessons, each with a theoretical module and a workshop. First lesson was an introduction to concepts and theories on psychology of clothes (Flugel, 1930; James, 1890; Sontag & Schlater, 1982). Second and third lesson were dedicated to clothing functions as defined by Kwon and Parham (1994). The participants explored their personal clothing functions through their favorable and unfavorable piece of clothing. The aim was to uncover the motives behind daily clothing practices. Fourth and fifth lessons were dedicated to objectification theory (Fredrickson & Roberts, 1997) as a framework for understanding the relationship between gender roles and clothing. The aim was to minimize self-objectification and self-monitoring and foster a sense of mastery and choice through clothing practices. Sixth and Seventh lessons were dedicated to theory and practice of positive body image (Cash, 2008). Clothing was presented through the lens of "flexible grooming" and broad conceptualization of beauty, versus self-objectification and gender expectations. 
[bookmark: _Hlk144408453][bookmark: _Hlk144408480][bookmark: _Hlk67999895]Eighth lesson was dedicated to self-compassion (Gilbert, 2005; Neff, 2003) for minimizing self-criticism and coping with body image difficulties in the context of fashion and the gaze in the mirror. Ninth lesson explored styles of dress and their possible connection to personality traits (Stolovy, 2021). Tenth lesson was dedicated to enclothed cognition (Adam & Galinsky, 2012), as a framework for using the symbolic meaning of clothes. Participants were guided to explore their personal strengths of character (Park, Peterson and Seligman, 2004) through attire. Eleventh lesson was dedicated to openness to experience (Costa and McCrae, 1992), through playfulness with personal clothing items. Participants were encouraged to dress in different ways than usual, challenge themselves with different expressions and create virtual inspirational boards using fashion visuals. Twelfth lesson was dedicated to emotional regulation through clothing practices, with emphasis on the psychology of color and the embodied experience of clothing. Participants explored the personal meaning of different colors, fabrics, and shapes on their embodied experience of clothing. The last lesson was dedicated to the psychology behind clothing consumption. Participants were invited to present a piece of clothing that evoke negative feelings about the body or the self, or one they regret to have purchased. They were invited to investigate motives for that purchase and the internal dialogue while shopping for clothes.   
The presented study investigated the effect of this course on participants' body appreciation and their perception of their clothing functions. It also addressed their religious affiliation.  
 (Table 1 about here)

2. Method
2.1. Participants and procedure
To ensure the ethical treatment of human participants, this study was carried out according to the ethics principals of the Academic College of Society and the Arts and its institutional research committee. Participation was entirely voluntary, and the consent was obtained in advance. Participants were 114 MA female students (47 secular, 67 religious) and ranged in age from 24 to 64 (M= 42.7, SD=m 9.5). Participants were invited to fill out self-report questionnaires confidentially, at two time points (the beginning and the end of the course). Participants completed the study anonymously and provided a 4-digit number, in order to match the two-time points questionnaires. Participants took part on voluntary basis and were not remunerated for their time. 27 students didn’t volunteer to participate or filled out questionnaire only on one point out of the two, thus excluded from the sample.  
2.2. Measures
2.2.1 Function of clothing measure
[bookmark: _Hlk67928726]Function of clothing were assessed using items developed by Kwon and Parham (1994). This scale measures the choice of clothing for its comfort, camouflage, assurance, fashion, and individuality functions. Its 20 items are assessed on a Likert scale ranging from 1 (not at all agree) to 5 (very much agree). In the present sample, Cronbach's alpha was 0.72.  
2.2.2. Body Appreciation 
While there are numerous instruments that measure negative body image, the self-reported, 13-item Body Appreciation Scale (Avalos et al. 2005) is the first instrument to conceptualize and assess body image as a positive dimension (e.g., I feel good about my body; I feel that my body has at least some good qualities). Items range from 1 (never) to 5 (always). Higher scores indicate a higher level of body appreciation. Tylka and Wood-Barcalow (2015) report Cronbach’s alpha above 0.90, indicating high internal consistency. Internal consistency reliability in this research was .87. 
2.3.3 Sociodemographic data
Each participant was asked to indicate her age, height and weight, place of residence, marital status, religious affiliation, health, and financial status. 
2.4 Statistical analyses
The data were analyzed through SPSS 19.0 software. The relationship between clothing styles, clothing functions, body appreciation and background data were analyzed using Pearson's correlations and chi-square tests. A Manova analysis explored the combined effect of participation in the course (effect of time) and religious affiliation (between- groups differences) on the research variables, i.e. clothing functions and body appreciation. 
3. Results
The sample comprised 114 women from urban and rural areas in Israel; the participants’ ages ranged from 24 to 64 (M= 42.7, SD= 9.5). Descriptive data is presented in Table 2. As can be seen, approximately half of the sample consider themselves as religious (N= 67, 58.8%) and the rest are secular (N= 47, 41.2%). Most of the sample are married (N= 89, 78.1%) with children (N = 99, 86.8%). BMI scores ranged from 16.18 to 54.43 (M= 24.9, SD= 5.06). Chi square tests found no association between descriptive data and the main research variables. 

(Table 2 about here)

The patterns of correlations between body appreciation, clothing functions and BMI is shown in Table 3 and Table 4. As can be seen at time 1, BMI is positively corelated with comfort (r = .25, p< .01) and camouflage (r = .34, p< .001), and negatively corelated with assurance (r = -.22, p< .05 ), fashion (r= -.20, p< .05) and body appreciation (r = -.52, p< .001). At time 2, BMI is not corelated with any of those variables, excluding a weaker correlation with body appreciation (r = -.34, p< .001). 
At time 1, body appreciation is positively correlated with assurance (r= .28, p< .01) and negatively corelated with BMI (r = -52, p< .001) and camouflage (r = -.44, p<.001). It is interesting that at time 2, body appreciation is positively correlated with all clothing functions, and presents a weaker negative correlation with BMI (r = -.34, p< .001). 
Two more interesting findings relate to comfort and camouflage. At time 1, comfort is positively corelated with camouflage (r = .28, p< .01) and BMI (r = .25, p< .01), and negatively with fashion (r = -.18, p< .05). At time 2, comfort presents positive correlations with all clothing functions and no longer correlates with BMI. At time 1, camouflage is negatively correlated with body appreciation (r = -.44, p< .001), and positively correlates with comfort (r = .28, p<.01) and BMI (r = .34, p< .001). At time 2, camouflage presents positive correlations with all clothing functions and a weaker correlation with BMI (r = .21, p< .05). 
 At time 1, assurance is negatively correlated with BMI (r = -.22, p< .05) but at time 2 it is not. Nonetheless it correlates with comfort (r= .82, p< .001) and camouflage (r= .81, p< .001), two correlations that emerge only at time 2. Fashion and individuality also show more correlations at time 2 compared with time 1. All correlations are presented in Table 2 and 3 and will be thoroughly discussed.  

(Table 3 about here)

(Table 4 about here)

Multivariate analysis of variance (Manova) procedure was used to examine whether there were significant differences on body appreciation and clothing functions between two times of measurement, with relation to religious affiliation. 
The Manova analysis showed the multivariate effect of time was significant F (7, 90) = 7.44, p < .001, partial Eta square = .37. Table 5 presents estimated marginal means and Anova results for the main univariate effects of time across outcomes.  
Examining unvariate effects of time, it is seen that average values of body appreciation improved between two times of measurement F(1,96) = 32.33, p < .001, partial Eta square = .25. BMI did not change between the measures F(1,96) = 0.003, p = .96.  No effect was found on comfort F(1,96) = 0.24, p = .62, partial Eta square = .00. The average values of camouflage decreased between the measures F(1,96) = 4.36, p = .04, partial Eta square = .04. 
The average values of assurance improved between two times of measurement F(1,96) = 30.55, p < .001, partial Eta square = .24, as well as fashion F(1,96), p = .004, partial Eta square = .08, and individuality F(1,96) = 10.08, p = .002, Eta square = .10. 

(Table 5 about here)

The Manova analysis showed that the effect of religiosity was insignificant, F (7,90) = 1.70, p = .12. Table 6 presents means and standard deviations among secular women and religious women, separately. Despite the lack of Multivariate interaction, exploratory Analysis of univariate interaction found a marginally significant effect of BMI, F(1,96) = 3.75, p = .056, Eta square = .04., and a significant effect for comfort F(1,96) = 6.92, p = .01, Eta square = .067. The function of comfort was higher for religious women (EMM = 4.03, SE = 0.11) compared to secular women (EMM = .4.03, SE = 0.09), p = .01. 

(Table 6 about here)

Discussion
This study explored the role of clothing practices in secular and religious women's body appreciation. Women make clothing choices every day of their lives, but the role of clothing in their body experience is rarely studied (Tiggermann and Andrew, 2012). This study examined the impact of a psychoeducational course on sociology and psychology of attire, on students' clothing functions and body appreciation. Overall, the results support the contribution of the course to changes in participants' clothing functions and their body appreciation. Surprisingly, their religious affiliation had no impact on the results. 
[bookmark: _Hlk144408557][bookmark: _Hlk144408580][bookmark: _Hlk144408593][bookmark: _Hlk144408615]Previous research shows that increasing BMI is related to body dissatisfaction and using clothes for camouflage (Kwon and Parham, 1994; Tiggerman and Lacey, 2009). BMI is also inversely related to body appreciation (He et al., 2020). Accordingly, findings at time 1 of this study shows that participants' BMI correlated with using clothes for camouflage and comfort and lower body appreciation. The need to conceal the body was related to less appreciation of the body. This reinforces the argument that when women are dissatisfied with their bodies, they are dissatisfied with their clothes (Shim, Kotsiopulos and Knoll , 1990; Sontag and Schlater, 1982). Moreover, comfort was inversely related to fashion, meaning that participants' perception of fashionable clothing was as less comfortable and associated with a thinner body (lower BMI). This echoes the complex relationship women have with fashion, in which they identify it with a slim figure and the effort to adjust themselves to what is perceived as fashionable (Apeagyei, 2009). Indeed, fashion industry offers limited clothing choices, and an overall discouraging shopping environment for people who fall outside of standardized apparel small sizes (Christel, 2014; Colls, 2004; Peters 2014). 
The study's findings show a significant change in participants' relationship with BMI and clothing practices over time; At time 2, BMI was no longer corelated to clothing functions and its reverse correlation with body appreciation decreased. It seems that the course enabled participants to restructure the meaning of clothing functions, from an emphasis on body display or concealment to wider range of functions. This restructuring is apparent also with the function of comfort; At time 2, comfort was no longer opposed to fashion, nor attached to higher BMI. Comfort was corelated with all clothing functions, suggesting it was perceived as part of using clothes for various options, for self-expression and wellbeing. This assumption is reinforced by the Manove findings, that there were no changes in participants' BMI or comfort levels over time. They changed the way they perceive their attire.  
Camouflage also presents an interesting change; From correlation to higher BMI and comfort, it developed multiple correlations with all variables. Moreover, the Manova showed a decrease in camouflage over time. It seems that after the course, camouflage was related to feelings of control and confidence with clothing. This corresponds with Frith and Gleeson's (2008) findings, that women use clothing both to hide and emphasize aspects of their bodies. For some women, using clothes to conceal aspects of the body enables them to feel more confident. This is different from a need to generally conceal the body due to its size and feelings of dissatisfaction from the body (Kwon and Parham, 1994; Tiggerman and Lacey, 2004). These states often involve negative attitudes towards clothing (Shim, Kotsiopulos and Knoll , 1990), which is not the case as seen by the multiple correlations (camouflage became related to assurance, fashion and individuality) and the decrease in camouflage over time. 
The findings indicate that participants gained more confidence in their clothing practices over time, regardless of their BMI, as seen by the function of assurance. Indeed, the Manova results show an increase of levels of assurance. Moreover, At time 1, assurance was correlated with lower BMI, individuality, fashion, and body appreciation. At time 2, assurance was related to comfort and camouflage, and no longer related to BMI. These findings reinforce that camouflage became one of the ways to gain assurance and confidence by clothing, while feeling comfortable. 
One more positive change emerged with the function of fashion. At time 2, fashion is correlated with all clothing functions. It seems that participants no longer felt they needed to compromise their comfort or have a different body to feel fashionable. They could feel fashionable also when clothes concealed some parts of their bodies, when it was comfortable and expressed who they are. The Manova shows an increase of fashion over time, meaning that the participant's felt more component in relation to fashion. Women at all ages seem to have the need to feel fashionable and express their individuality through clothes (Tiggermann and Lacey, 2009). 
This sense of competency with fashion was fostered throughout the course by the main message that clothes should be adjusted to the wearer, and not vice versa. The course validated the complexity of women's experience with fashion. Research shows that the very process of trying on clothing in fashion stores involves closer than normal scrutiny of both near-naked and clothed body in a dressing room equipped with a full-length mirror and bright lighting. These conditions can lead to a state of self-objectification and feelings of body shame and anxiety (e.g., Fredrickson et al., 1998). For many women, shopping for and trying on clothes may simply serve as a potent reminder that their body is not “right” (Tiggermann and Lacey, 2009). The course aimed to restructure the experience with fashion from a self-evaluative one to a compassionate experience. Using psychoeducation and tools like media literacy, self-compassion exercises and playfulness with clothing, it aimed to allow participants a sense of self efficacy with fashion. It portrayed fashion and style as expressions of valued aspects of identity. 
[bookmark: _Hlk144408677]Respectively, the results show that individuality significantly increased and correlated with all clothing functions, at time 2. Fashion and individuality were corelated all through the study and both significantly increased over time, as shown in the Manove analysis. It is likely that participants felt they can better express their individuality through fashion (Belk, 1997). Previous research indicates that self-expression and individuality through fashion are related to positive body image and openness to experience (Stolovy, 2021).    
Analyzing these results, it is no surprise that the Manove analysis showed a positive change in participants body appreciation. Women were encouraged to use their clothing practices as a strategy for body appreciation and self enhancement. Tiggermann and Lacey (2009) also suggested that clothing choices may influence how women feel about their bodies. The presented study demonstrates that by enhancing enjoyment and flexibly with clothing, women can enhance body appreciation. Women can learn to use clothing to manage bodily anxiety and overcome body shame caused by objectification and societal beauty ideals. As previously suggested by Frith and Gleeson (2008), clothing practices can be used not only to present body image, but also to negotiate and manage it. 
[bookmark: _Hlk144408724][bookmark: _Hlk144408740][bookmark: _Hlk144408754][bookmark: _Hlk144408779][bookmark: _Hlk144408795][bookmark: _Hlk144408809]Feminist values played a central role in the course described above, and account for the research findings. Feminism has had a huge impact on the field of positive body image and has shaped the development of body image interventions (Murnen and Seabrook, 2012). Feminist values were found to correlated positively with body satisfaction (Snyder and Hasbrouck, 1996). The course described above used the known positive impact of feminist ideologies on cognitive restructuring, re-labeling women’s thoughts and experiences (Srebnik and Saltzberg, 1994). It is different from "fashion therapy" (Callis, 1982; Lee, Lee and Yoo, 2020; Rim and Young, 2021) since it involved no directive guidelines for fashionable or recommended clothing. There was no "fashionable authority", participants were encouraged to explore different expressions through fashion and to challenge their perceptions of clothing functions. Moreover, the relationship with clothes was put in the context of attuned self-care and bodily sensation of fabrics and textures, to enhance the connection to one's embodied self (Piran, 2016). The focus on how the body feels more than how the body looks is contrary to self-objectification (Noll and Fredrickson, 1998). 
 This study demonstrates that clothing and fashion can be a trigger for self-objectification and body shame, but it can also be a way to cope with these distresses. As suggested before, when appearance investment is a motivation to improve appearance, that is not integral to self-worth, it can be positive (Jarry, Dignard and O’Driscoll, 2019; Tiggerman and Lacey, 2009)   
Finally, a result that must be considered is the lack of difference between secular and religious participants. Religion was described as a protective factor for body image (Handelzalts et al. 2007; Kim, 2006; Mussap, 2009), so it was surprising that religious participants had no advantage over their secular colleagues in their relationships with body appreciation and clothing practices. Modest dress code was considered with lower objectification experiences (Mussap, 2009), but this study found no difference in body appreciation or any clothing function. 
Despite the lack of Multivariate interaction, exploratory Analysis of univariate interaction did find a marginally significant effect of BMI and significant effect for comfort. This analysis, though should be considered very carefully, may suggest that religious participant had lower BMI and higher levels of comfort with clothing. Feelings of comfort could be hypothetically explained by religious dress code, that excludes tight fitting clothing, pants, and jeans, that are frequently worn by secular women.  
[bookmark: _Hlk144408853]The lack of difference between religious and secular women in this study may be understood considering Geller's (2020) findings among the religious community in Israel. Geller and her colleges found differences in positive body image between Ultra-Orthodox women compared with Modern Orthodox and secular women, but no difference between secular and Modern Orthodox women. Media exposure mediated the relationship between religiosity and body image. Modern Orthodox women are more open to modern life, and more exposed to Western media (Geller et al., 2020). Participants in the current study fit the definition of Modern Orthodox: adherence to the laws of religion and most of the religious tradition, with openness to modern life and Western media (Seigelshifer and Hartman, 2011). The religious participants in this study attended the course in a secular institution for high education, along with secular women. Their media exposure may be like their secular colleagues, and so was their body appreciation. 
Conclusions 
This study highlights the relationship between clothing practices and body appreciation among women. The role of clothing has been relatively neglected in the body image research (Cash, 1990; Frith and Gleeson, 2004; Rudd and Lennon, 2000). The presented study extends the small amount of research about body image and clothing functions (Tiggerman and Lacey, 2009), especially with its emphasis on body appreciation and the inclusion of an adult women sample. The study also addresses religiosity in the context of body appreciation, an issue that receives little attention, compared to the extensive literature on the benefits of religion for mental health (Akrawi et al., 2015).
[bookmark: _Hlk144408890]Self-objectification became a predictor for many psychological distresses in western women (Fredrickson and Roberts, 1997) and was targeted for psychoeducational interventions (Tiggemann and Williams, 2011). This research presents the potential contribution of clothing practices as a strategy for coping with objectification, fostering body appreciation and self enhancement. Cash (2008) allowed the emergence of this form of intervention by developing the concept of "flexible grooming", a playful and enjoyable use of clothing styles. This strategy can be used not only in group psychoeducation, but also in clinical practice. 
Limitations 
Although the current study extended previous research, there are number of limitations. First, the study did not include a control group or a follow-up, thus care needs to be taken when drawing conclusions from the results. Second, the study relies on self-report reports of MA students, that were aware of the course's feminist body positive ideology. Participants may have been motivated to answer as expected, so there is a possibility for bias.  
Nevertheless, this research was able to demonstrate the role of clothing practices in body appreciation and highlight a developing field of research of the psychology of dress.   
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