LMS Questions for Social Media Creation: Audio, Video/Motion, Text DLMMKSMC01
(Five multiple-choice questions per unit with one correct answer and three incorrect answers. Use the second column to indicate the corresponding unit section.)

	Unit/
Question Number
	Section
	Question
	Correct answer
	Incorrect answer
	Incorrect answer
	Incorrect answer

	1/1
	Case Study 
	What role did the FBI play in the production of the short film Dove Real Beauty Sketches?
	An FBI-trained forensic sketch artist drew the sketches at the center of the shorts
	The FBI investigated the Dove campaign for its references to an unsolved case
	An older FBI agent was portrayed in the short films, so the actual FBI stopped by to consult
	Dove and the FBI were cooperating at the time the shorts were shot and therefore they decided to be on site

	1/2
	Basic Storytelling Know how
	What is so powerful about storytelling?
	Storytelling has the capacity to make complex ideas or concepts more accessible
	Storytelling can increase sales by 100% per week
	Storytelling is so powerful because it only works with digital new media
	Storytelling is so powerful as it comes along in small and invisible steps

	1/3
	Advantages and Credibility of Storytelling
	How come stories are so much more successful?
	Stories capture their audiences’ interest and use imagination to communicate experience, outperform text content that merely explains a series of facts and information
	Stories work best when you already knew the story from personal experience
	Stories work best if they are told within your own cultural area
	Stories are successful as they relate to current events

	1/4
	Serious storytelling
	What is Serious Storytelling?
	Serious Storytelling is described as storytelling with a purpose beyond entertainment
	Serious Storytelling is storytelling which is for adults only
	Serious Storytelling is mainly made of stories that can only be used once
	Serious Storytelling is the essence of storytelling in the automobile industry

	1/5
	Visual and Editorial Communication
	What are some components of visual communication?
	Color, Shape, Tones, Texture, Figure-ground, Typeface and font, Balance, Hierarchy
	Adobe, Apple, Canva, CorelDraw, Meta, and LinkedIn
	Triangle, arrow, square, hexagon, pentagon, circle, and oval
	Pictures, paintings, billboards, street signs, leaflets, brochures

	Unit/
Question Number
	Section
	Question
	Correct answer
	Incorrect answer
	Incorrect answer
	Incorrect answer

	2/1
	Case Study 
	What was so special about February 2nd, 2020?
	The coincidence that the worldwide biggest sports event was scheduled for the same date (02/02) used in the famous Hollywood movie Groundhog Day
	It happened to be Bill Murray’s birthday and the day of first release of a car model Jeep
	It happened to be the day in which the advertising awards are announced for North America
	That was the last day Bill Murray, the representatives of Jeep and the producer of the TV ad met before airing the final product

	2/2
	Writing skills for Online Publishing
	What does ‘evergreen content’ stand for?
	Evergreen content is considered sustain-able and lasting and continues to be relevant long past its initial publication.
	‘Evergreen content’ is used to describe content formats relating to sustainability and green industries
	‘Evergreen content’ is used to describe the approach to publish content without spending advertising money
	‘Evergreen content’ is used to describe the campaign goal to be listed as an organization that invests resources in a sustainable way

	2/3
	Distribution strategy of your online publishing
	What does PESO stand for in the terms PESO model and PESO framework?
	The acronym stands for the following four distribution channels for online publishing: Paid channels, earned channels, shared channels, and owned channels.
	It stands for Political, environmental, social, and oligarchic factors in media distribution
	PESO refers to the Mexican currency and focuses on applying the best practices used in Mexico regarding new media
	PESO stands for Private, entertaining, subtle, and omnipresent as ideal setup for digital conversations and messages in a campaign

	2/4
	Blogs
	What does it mean to adopt the use case of a company blog?
	It means to constantly monitor (social listening) the content trends in your industry by knowing which content is being consumed by your potential customers, planning to deliver to these trends and by making the consumption of the content on your blog as easy as possible
	It means to have a team of bloggers writing in the name of your organization and posting at least three pieces of content per day
	It means to monitor all local newspapers to mirror all local stories with entries in your blog
	It means investing at least a six-figure total in parallel advertising campaigns to make your blog initiative successful

	2/5
	Microblogs
	What is microblogging?
	Microblogging is a form of blogging using short posts without titles known as microposts. Some popular social networks such as Twitter, Mastodon, Instagram, and to some extent LinkedIn can be viewed as collections of microblogs
	Microblogging is when you pursue your content strategy using X (formerly Twitter) to reach your audience with short videos
	Microblogging is when you limit your blog page to three pages and do not expand it further
	Microblogging means taking local news topics only to feed your content strategy and publish content only pertaining to this category

	Unit/
Question Number
	Section
	Question
	Correct answer
	Incorrect answer
	Incorrect answer
	Incorrect answer

	3/1
	Case Study 
	What are some associations present with the Airbnb logo?
	•	a head which represents people
•	a location icon that represents place
•	a heart to symbolize love and
•	a letter “A” to stand for the company’s name
	·      a ball which represents fun
·      a Google icon that represents digital
·      a circle to symbolize friendship and
a letter “B” to stand for belonging
	·      a tennis-ball which represents elegance
·      a Meta icon that represents innovation
·      a triangle to symbolize friendship and
a letter “B” to stand for business
	·      a basketball which represents power
·      a Twitter icon that represents speed
·      a brain to symbolize intelligence and
a letter “A” to stand for autonomy

	3/2
	Visual Storytelling
	Why is visual storytelling so effective?
	 Visuals are processed faster than text and most information transmitted to the brain is visual information
	Consumers buy when they see visual cues and hesitate when they read text
	Visual stimuli are more cost effective
	Visuals can increase brand awareness by 150%

	3/3
	Gestalt Principles
	What makes graphics based on Gestalt psychology so effective?
	Gestalt theory is based on the idea that the human brain will not only attempt to simplify and organize complex images or designs that consist of many elements, but it will subconsciously arrange the parts into an organized system that creates a whole
	Gestalt psychology or Gestalt Theory is based on Neurotransmitters’ ability to increase volume
	Gestalt psychology or Gestalt Theory is based on the radius of pi being greater than 1
	Gestalt psychology or Gestalt Theory is based on observations made in apes and elephants

	3/4
	Composition & Editing
	What is the definition of composition?
	Composition refers to the deliberate arrangement of visual elements into specific proportion or relation with the aim to give layout and structure to the entire visual element
	Composition refers to the sum of Gestalt principles used in a campaign
	Composition refers to the unique set of transparency rules set by the chartered institute of graphics design

	Composition refers to the unique set of transparency rules set by the digital marketing institute

	3/5
	Visualizations, Infographics and Diagrams
	What is the definition of infographic?
	An infographic uses visual cues to communicate information.
	An infographic contains numbers and text at the same time in a font greater than 12
	An infographic contains only publicly available data
	An infographic contains information that can only be published in graphical format

	Unit/
Question Number
	Section
	Question
	Correct answer
	Incorrect answer
	Incorrect answer
	Incorrect answer

	4/1
	Case Study 
	What is Salesforce+?
	With Salesforce+, the company Salesforce introduced a business-focused streaming platform that features on-demand content aiming at the topics professionals request to learn new and helpful skills
	Salesforce+ is a Customer Event organizes yearly by the company Salesforce Inc.
	Salesforce+ is a Customer Relation Software product especially designed for media companies
	Salesforce+ is a book published in 2020 focusing on interactive media strategies

	4/2
	Why Video is Good for Social Media
	Why is video so effective in Social Media?
	Video is an effective way to capture attention, convey a message, and create engagement on social media
	The time needed to produce video is between 1 and 2 hours only
	The message is best summarized in 30 second video format

	The ratio of viewers vs buyers is favorable to Video as Social Media content

	4/3
	Video Formats for Social Media
	What is a Vlog?
	A video blog or video log, sometimes shortened to vlog, is a form of blog for which the medium
	A Vlog can be anything ranging from audio podcast, an illustrated book or a short 10 second video clip
	A Vlog usually consists of five people, and they meet once a week for media production purposes
	A Vlog is a particular feature in the Meta suite of advertising formats

	4/4
	Cuts
	What is a cutaway?
	A cutaway is when footage extraneous to a scene is overlaid, visually interrupting the narrative but perhaps displaying some important action taking place simultaneously, or an action referenced in dialogue.
	A cutaway can come in two forms: The film project is fictional, or the film project is a documentary
	A cutaway brings technical information to the film project which is relevant for the cutters
	A cutaway needs approximately 20 to 30 minutes of footage to edit a commercial clip as advertisement

	4/5
	Editing
	What is a editing?
	Editing is the process of selecting and preparing written, photographic, visual, audible, or cinematic material

	Editing can be done once or twice, if done twice it is called an Editor’s cut
	Editing can enhance the performance of an actor and is used in film production
	Editing is based on a script from Pythagoras and increases visibility

	Unit/
Question Number
	Section
	Question
	Correct answer
	Incorrect answer
	Incorrect answer
	Incorrect answer

	5/1
	Case Study 
	What makes the GaryVee Audio Experience like the HBR (Harvard Business Review) Ideacast?

	It’s a marketing podcast about marketing
	It’s a local
business podcast about marketing
	It’s a local
business podcast about sales
	It’s a podcast about diversity

	5/2
	Goals and Benefits of Podcasts
	What are some benefits of creating and running a podcast?

	The benefits of creating and running a podcast range from increased website traffic, greater brand visibility, to organically appearing in Search Engine results

	The benefits of creating and running a podcast range from winning local and global awards to #1 ranking in Forbes
	The benefits of creating and running a podcast range from winning global awards to #1 ranking in Gartner

	The benefits of creating and running a podcast range from increased job applications from boomers to five star ratings from Gen Z listeners

	5/3
	Target Group and Content Selection
Target Group
	What is the correct definition of target group?

	Target group or target audience is the intended audience or readership of a publication, advertisement, or other message
	Target group or target audience is the intended group of people sharing location, age, and gender but not employment, income or religion
	Target group or target audience is the intended group of people sharing employment, income or religion but not location, age, and gender
	Target group or target audience is the intended group of people sharing nothing at all

	5/4
	How to Create Audio Content
	What is the effect of using a tone of voice?
	An individual’s or organization’s tone of voice influences how an audience feels about a message

	An individual’s or organization’s tone of voice can end up in people starting to curse
	An individual’s or organization’s tone of voice can lower in time and cause distraction
	An individual’s or organization’s tone of voice can become obsolete around the holiday season

	5/5
	Writing once, and for all
	Which three forms of publication go together well for the purpose of writing once, and for all?

	eBooks, audiobooks, and podcasts
	Mini-Movie, News article, and podcasts
	Comic, theater play, and podcasts
	Book, CD, and podcasts

	Unit/
Question Number
	Section
	Question
	Correct answer
	Incorrect answer
	Incorrect answer
	Incorrect answer

	6/1
	Case Study 
	What message can be found in BOSCH storytelling?
	Characteristic humor, heroes in funny situations, and an encouragement to save natural resources and live a healthy life
	State-of-the-Art technology, development of people and ideas, branding consistency and German values
	Preventing climate change with BOSCH products, living in harmony and the company colors above all
	Follow the BOSCH hashtags, bring people together to advance their lives with BOSCH appliances

	6/2
	Online vs. Offline: The Difference in Creation
	What is the first important thing to do for both online and offline content production? 
	To identify the target audience
	To plan for an advertising campaign
	To include video content with subtitles
	To get approval from the management

	6/3
	Connecting Media Channels
	What does ‘audience fragmentation’ refer to?
	To the extent to which audiences are distributed across media offerings / platforms / channels
	To the number of age groups addressed through a media channel
	To the selection process in determining the target audience in an online campaign tool
	To the number of segments identified in a target audience

	6/4
	Transmedia Storytelling
	What is the defining aspect of transmedia storytelling?
	The story exists on several platforms, BUT on each platform a different aspect of the story is being told.
	The story is used on the owned, earned, and shared channels but not on the paid channels
	The story is used on the paid, owned, and shared channels but not on the earned channels
	The story is used on the paid, owned, and earned channels but not on the shared channels

	6/5
	Crossmedia Storytelling
	What is the defining aspect of crossmedia storytelling?
	The identical story is told on a number of different media offerings / platforms / channels
	The story is used on the owned, earned, and paid channels but not on the shared channels
	The story is used on the paid, owned, and earned channels but not on the shared channels
	The story is used on the paid, owned, and shared channels but not on the earned channels




