The well-known social psychologist Leon Festinger and his collaborators Henry Riecken and Stanley Schachter succeeded in joining the group of believers "at the last minute." They wanted to study the reaction of the cult members to the shattering of their belief. The results led them to formulate the concept of "cognitive dissonance" that has been a basic tenet of modern social science ever since. The researchers discovered that the cult members' faith was actually reinforced after the failure of the prophecy.
An explanation was quickly found - "Divine intervention" had saved the residents of planet Earth by virtue of the the cult members' unshakable faith. Up to that moment, Marian Keech (the pseudonym given to Dorothy Martin by Festinger and his collaborators in their book, When Prophecy Fails) had avoided all contact with the media. But as soon as the prophecy failed, she began to give countless interviews, at her own initiative, in which she brought to the attention of the masses the message of salvation. The source of the salvation was the Divine light spread by her group.
In 1959, Leon Festinger and James Carlsmith conducted another experiment in cognitive dissonance. Students were asked to perform, separately, a particularly tedious task.  Afterwards, the supervisor of the experiment asked each subject to tell another potential subject how "interesting" the experiment was. It was clear that the subjects were being urged to lie. Twenty students were promised a sum of twenty dollars to comply with the request. Another twenty students were promised a sum of only one dollar. The cognitive dissonance derived from the contrast between the students' values ("it's not nice to lie") and their actions (lying for money). After completing the mission to lie, the students were interviewed. The students who received the higher payment tended to admit in the interviews that the task wasn't interesting. The tendency of the students who received the small remittance was to say the opposite.
The latter also tended to announce that they were prepared to participate in a similar experiment in the future. The tension between values and behavior was mitigated among those who received the higher reward. Twenty dollars somehow justified the lie. However, among those who received only a dollar, the dissonance remained and led to self-delusion and more lies [in an attempt to resolve the dissonance]. Symbolically, Festinger's and Carlsmith's article was first published in the Journal of Abnormal and Social Psychology.
