Passive Readers Advisory: Bookmarks, Themed Booklists, Displays

Lissa Staley, Topeka and Shawnee County Public Library

Bookmarks, Themed Booklists, Displays are not new concepts. Chances are high that you are already using these techniques in your library to promote collections and services. You also probably have an established routine for the way that you make a bookmark, set up a display, or create a booklist.  Since you may already be doing many of the things mentioned in this chapter, this chapter will consider why librarians create booklists and displays  and find ideas to help reinvigorate you and inspire new publications and displays

You do not have enough time to talk to each and every patron about their reading preferences and help them find the perfect book, and some patrons may not appreciate this offer anyway. By creating timely and interesting displays, printed lists and online lists, you can market library resources to your patrons and help them discover new titles on their own. Passive readers’ advisory is an essential part of any library’s reader’s advisory services because it reaches a group of readers that cannot or will not take advantage of real time or face to face services.  
Choosing materials to promote

You can promote absolutely anything using a bookmark, themed booklist or display. We generally focus on promoting library materials that can be checked out, like books, audio books, movies and music. Don’t forget to promote children’s materials, large print materials, and other special areas in your library’s collection.  Displays are a way to promote books that are hidden back in the stacks and bring them new readership. On booklists, consider including online resources, reference books, and any non-profit community resources that support your theme. 

To populate a display or booklist, gather together materials of interest that the customer would not likely discover on their own. The thought put into the titles selection provides the underlying value of the booklist. Unless your booklist is specifically targeted to helping people place requests for items that have long waiting lists, concentrate on materials that are likely to be available for check out soon.  Unless you are promoting the advantages of interlibrary loan, make sure that your library owns all of the materials you are promoting on your book list. To find related materials on your topic, combine use all of your readers’ advisory resources, including subject-heading searching, online book reviews, booksellers recommendations, other libraries websites, the Fiction-L listserv, and your colleagues.

Three for the price of one

It is no coincidence that bookmarks, themed booklists and displays are grouped together in a single chapter. These three things can frequently be produced at the same time using the same effort of brainstorming, research, and creativity to reach a variety of patrons over a period of time.  While one reader browses the display in the library and checks out a few titles, another reader finds the bookmark and chooses titles to request, and a third reader accesses the themed booklist online while browsing the library website or searching the Internet. A one week display can be used as a bookmark for a year and an online booklist indefinitely. When the display is repeated in the future, the bookmark and booklist can be updated with new titles.  

Creating Bookmarks

The goal of a bookmark is to provide a visually appealing and convenient list for the patron. Bookmarks may either promote materials that are not checking out, draw attention to related materials or help people place requests on items that are checked out. Bookmarks also advertise programs and services.

Format bookmarks according to your library publicity guidelines, which typically include a library logo, contact information, and library hours. Consider adding a statement of encouragement on how to find the materials listed, for example “Check availability of these titles using the online catalog at catalog.tscpl.org” or “If you need help locating these titles at the library, ask at the Reference Desk.”

Try to use whatever format will be most useful to the reader.  If your fiction is arranged by author’s last name, try a fiction bookmark that lists the author names prominently and is arranged alphabetically by author last name. Other arrangements that may fit particular situations include by title, by genre, Dewey number order, by format, publication date, or by topic.

Simple bookmarks can be created in a word processing program and photocopied onto colored paper. Use cover art from book jackets to add visual appeal. Adding color printing, using graphic design software, or sending the job to a professional printer may increase the visual appeal of the bookmark. The more complicated the production process, the greater the delay and expense between great idea and finished product. For large quantities of bookmarks, the in-house photocopier is usually less economical than outsourcing to a local printing business. If you are creating many bookmarks, pricing out printing options and quantities may save money for the organization.

Displaying Bookmarks

Every library displays bookmarks differently – in holders or racks, on bulletin boards or slat walls, on tables and counters or even stuck in related books on the shelf. Don’t limit market library materials only to current patrons in the building. Distribute health booklists in the waiting rooms of a local doctor’s office, take parenting resource lists out to daycare centers, and bring bookmarks promoting your print and online car repair manuals to the car part stores. Printed bookmarks are convenient for people to pick up and take with them. Since many of your patrons are accessing your library catalog remotely, provide bookmarks that can be accessed remotely as well. There are several software options which make it possible to save a files as a PDF, which makes it possible to share your bookmarks on your website in an attractive printable format. 

Online lists should take advantage of the medium – lists can link to other online resources, link titles to your library catalog. Since the advantages of online are sometimes the disadvantages of print, check to see if your webpage list prints nicely and always try to offer a formatted and downloadable PDF of the list. 

Themed Booklists

What is the difference between a bookmark and a themed booklist? In this case, size matters. Both promote library materials by presenting recommended titles. By definition, a bookmark should be useful for marking one’s place between the pages of a book. A booklist is generally printed on standard letter sized paper and may take the form of a small folded pamphlet, stapled multipage handout, or anything in between. The creation, formatting, and display of booklists is similar to that of bookmarks. With the expanded format, booklists will generally contain more titles than a bookmark. Add brief annotations whenever space allows; the extra description will convey details and appeal factors to engage the reader and help them in selecting titles. 

Displaying New Materials

Chances are that your patrons like to see what is new at the library. Your new book and new movie sections are heavily browsed areas and the circulation for those collections is higher than the corresponding areas in the stacks. Whether your library acknowledges this or not, if you have separate sections for new materials, you are already organizing and displaying these popular materials to better market them to your patrons.

The library uses a different stocking model than a bookstore, which receives weekly replenishment copies of any titles which are selling well. At the library, the most sought-after materials are checked out and have a waiting list, which leaves little incentive for people to come into the library to browse for popular titles. Some libraries designate a percentage of the copies of new bestselling titles to an “Express” collection to increase browsing and reward readers who frequent the library building or bookmobiles. These Express items may have a shorter checkout period and are not used to fill requests on the waiting list. Other libraries use rental collections to meet this need, and the entire rental collection becomes a default display of popular new materials.

Displaying older library materials

Displays should draw attention to material that patrons can check out. Any library will find it difficult to have a long term display of the newest hottest stuff. The goal of a display, unless it is under a glass case, is to connect patrons with books that they can check out. Constantly refreshing and straightening and adding more materials is hard work, but it also signifies the success of your display and the dedication the library has to promoting reading. 

Displays should not make it harder to find the materials because they are not on the shelves.  Use location codes in our online catalog to change the status of materials to reflect their display status. If your library has multiple display areas, you can use several different display statuses to direct patrons and staff to the correct locations.

Whether your library already has a weekly schedule for a shared display space, or you are introducing displays for the first time, you can find inspiration from the following suggestions and examples.

More Ideas for Displays, Bookmarks and Themed Booklists

Try some small displays within the stacks. If you have money to make changes, use slanted display shelving, or you can simply shift to create an empty shelf in the middle of a long range of books. Put books face out to draw attention to popular authors or sections and add a related bookmark or booklist.

Adding displays to shelving endcaps can promote collections and also draw patrons into the stacks. If your budget allows, have endcaps constructed to fit your shelves.  Less expensive options are available for most standard sized shelving units, such as a slatboard backing with pegs for attaching bookholders.  On a smaller budget, use a spare table or bar stool to add a tiny display area next to your stacks. 

Use a special item to draw attention to the topic of your display, a cup and saucer for tea, knitting needles for crafts, a house plant for gardening, a mixing bowl and whisk for cooking. Invite a community partner to make a display of items in a display case and provide related library materials and a themed booklist. Send copies of the booklist with the community partner for distribution through their organization.

Programs promote collections and themed lists can help promote the collection as well.  An astronomy exhibit, a knitting workshop, a talk from a master gardener, or a lecture from a consumer health professional are all opportunities to create booklists and displays. Avoid including date specific information on your booklist and you can continue to distribute it in the library for months afterwards.

Put the display in a different location than normal. If possible, display materials in another department, or add a display near a busy walkway in your library. A display that causes congestion in a hallway is bad, but a display that draws people toward an unused corner and helps them find more material to check out is good.  Displaying materials away from their regular location in the library can also help by drawing attention to lower use collections.  
Use bookmarks to promote online resources and databases. A bookmark advertising the library’s print and online auto repair resources bookmark can be displayed with the manuals in the library and also distributed to local car parts stores. Do not be afraid to promote books and movies and music and websites at the same time, even on the same bookmark or display. Many stores selling books are also marketing movies and music to their customers. Why should the library be any different? 

Libraries traditionally use readalike lists based around a popular title or author. A traditional series list can be expanded to promote similar titles and authors that fans might enjoy. Consider basing a readalike list around a television show or movie, like CSI, a national event like the presidential election or an international event like the Olympics or World Cup. Using a news headline like violence in Northern Ireland, you can find related fiction and non-fiction to interest your patrons. Use and misuse of new technology can include both science fiction and non-fiction. More information on how to create readalike lists can be found in chapter XX of this book.  
Bookmarks and booklists can bring together materials from across several cataloging areas. A gluten free booklist may recommend titles from the sections for digestive diseases, specialty diet cook books, and personal stories of people diagnosed with Celiac disease.  Someone interested in one of those items is likely interested in the others, and a booklist can help connect the patron to the materials, even if the books do not sit together on the library shelves.
Bookmarks don’t have to promote books. 
· A list of great recipe websites can be useful to the patron browsing the cookbooks. Create a niche website list on a hobby or topic and distribute the bookmark in related books to advertise the availability of public computers or training classes as well as connect customers to online resources. 

· Experiment with displays that pair two types of materials: classic literature and classics retold, books and their film adaptations, Hollywood biographies and films starring the actors.
· For audio books, try an “in their own words” display with audio books narrated by their authors.  
· A “Lost in the Stacks” display can feature books that have not checked out in the past few years.  
· Draw attention to micro-histories like Salt and Cod. 
· Try displaying Danielle Steel novels backwards, with many years of author photos showing. 

· For a fun and easy visual display, choose materials based on the cover art of the book. Walk through the fiction stacks pulling all of the pink books, or the black and red covers. For a more ambitious display, search out covers with images of dogs, shoes, or half-naked men.

· A display on ecotourism can bring together earth-friendly armchair travel books including safaris, bird-watching, DVD documentaries like Planet Earth and travel films, coffee table-type photography books featuring National Parks and underwater photography, and travel guidebooks about state parks. Put up a sign promoting related magazines such as Canoe and Kayak, Outside, National Parks, National Geographic Adventure, and Birder’s World and remind patrons that checking out library books about their dream destinations saves them money and resources. 
· A “sense of place” display would feature a mix of fiction and nonfiction books set in Florida or books that capture the essence of Florida and various places in the state, including mystery novels, travelogues, and photography books.
When you visit other libraries while on vacation (don’t we all do this?) check out the bookmarks and booklists displayed there for additional inspiration. Throughout your career, you will encounter more great display, bookmark and themed booklist ideas, probably more than you will ever actually use. Jot down the ideas that appeal to you and try to offer them at your library as you have time and motivation. 

Examples

Each Pamunkey Regional Library (Virginia) staff member participated in creating a series of bookmarks to share with other regional librarians and patrons, publishing over 200 examples online.
.  Iowa Library Service Areas provides bookmarks for other libraries in Word format for downloading. You can customize these resources to your library and your collection.
.  Multnomah County Library  (Oregon) offers adult & teen booklists by category, with online booklists linked to the library catalog.
.  Pierce County Library System (Tacoma, Washington) creates topical, annotated online booklists for kids and teens. The lists are linked to the library catalog, and they encourage customers to write a review of any title.
 . Washington County Cooperative Library Services (Hillsboro Oregon) promotes their large print collections with downloadable .pdf booklists designed in a large print layout to better serve their readers.
 
� Pamunkey Regional Library (Virginia) � HYPERLINK "http://www.pamunkeylibrary.org/bookmark_slides.htm" �http://www.pamunkeylibrary.org/bookmark_slides.htm�


� Iowa Library Service Areas � HYPERLINK "http://www.ilsa.lib.ia.us/readadvice.htm#bookmarks" �http://www.ilsa.lib.ia.us/readadvice.htm#bookmarks�


� Multnomah County Library  (Oregon) � HYPERLINK "http://www.multcolib.org/books/lists/adultlists.html" �http://www.multcolib.org/books/lists/adultlists.html�


� Pierce County Library System (Tacoma, Washington � HYPERLINK "http://www.piercecountylibrary.org/kids-teens/teens/book-lists-teens/Default.htm" �http://www.piercecountylibrary.org/kids-teens/teens/book-lists-teens/Default.htm�


� Washington County Cooperative Library Services (Hillsboro Oregon) � HYPERLINK "http://www.wccls.org/library_services/homebound/what_to_read.html" �http://www.wccls.org/library_services/homebound/what_to_read.html�





