I. 	INTRODUCTION
Whereas the Constitution of the Republic of Angola provides for in article 165(h) the relative competence of the Assembly of the Republic to legislate, on the general framework for the media, in paragraph (o) of the same article, the competence to legislate on the General Tax Scheme and other financial contributions to public authorities;
Whereas article 21 (3) of Law No. 1/13 of the Basic Public Business Sector Law, provides that the management of Public Companies or the public domain must be undertaken in order to ensure their technical, economic and financial viability;
Within this perspective, there is a need to redefine the mode of financing of public undertakings acting in that sector, considering the macroeconomic framework and the unsustainability of the State to continue to ensure support for the media, in accordance with Law No of 23 January, Press Law, and its concession contracts, with a view to ensuring the right to citizens to inform, inform and be informed, in accordance with the public interest;
Having regard to the fact that the limitations of the content of the public media do not allow public enterprises to be a competitive audience for the creation of advertising revenue which enables a diversified and sustainable financing;
There is a need to establish a system for financing of public media, fairly and efficiently, which translates into the creation of public media financing mechanisms,[image: ]
This Draft on the Financing of Public Media Service was prepared, aiming at achieving a public service of higher [image: ]quality communication and with a lower need for public aid.

II. OBJECTIVES THAT THE STATUTE AIMS TO ACHIEVE

· [bookmark: _GoBack]Creation of a Financing System for the Public Media Service
· Improving the efficiency of the public media;
· Guarantee of the sustainability of revenue in the public media sector;
· Optimisation of public funds intended for the sector.
image1.jpg




image2.jpg




